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Understanding the impact of social media on the youth is imperative, given its profound influence on their cognitive,
emotional, and social development. Therefore, this paper deals with the impact of social media on the youth of India, aged
between 15-25 years. This paper begins with an analysis of the use of social media as a new phenomenon that emerged
over the last few decades - something we, as a society, do not have a lot of experience dealing with. Further, it delves into
students' personal experiences with social media and their patterns of behaviour related to heavy social media usage.
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1. Introduction
In recent years, the pervasive presence of social media platforms has transformed the landscape of human interaction,
communication, and behaviour. Particularly among the youth, the integration of social media into daily life has been profound,
shaping their perceptions, habits, and relationships in unprecedented ways. While social media offers numerous benefits,
including enhanced connectivity and information dissemination, concerns have arisen regarding its potential detrimental effects,
notably the development of addictive tendencies among young users.

Nowadays, Social Media has become an inextricable part of our lives. It is not common to see people who do not use even a
single social media platform. However, with constant and often, excessive social media use comes the risk of addiction. Social
media is a fairly recent phenomenon. The first-ever social media apps were MySpace, AOL Messenger and Facebook. However,
nowadays, apps like Instagram, Snapchat and Tok-tok are more common among the youth. Understanding the impact of social
media on youth is imperative, given its profound influence on their cognitive, emotional, and social development.

Therefore, this paper deals with the impact of social media on the youth of India, aged between 15-25 years. This paper begins
with an analysis of the use of social media as a new phenomenon that emerged over the last few decades - something we, as a
society, do not have a lot of experience dealing with. Further, it delves into students’ personal experiences with social media
and their patterns of behaviour related to heavy social media usage.

Firstly, this paper explores the mechanisms through which social media platforms captivate the attention of young users.
From the allure of constant validation through likes and comments to the gamification of engagement metrics, social media
employs various psychological tactics to foster compulsive usage patterns. By examining these mechanisms. This paper aims
to unravel the intricate web of factors contributing to the addictive nature of social media.

Furthermore, the paper delves into the psychological and social consequences of excessive social media usage among the
youth. From diminished self-esteem and heightened anxiety to disrupted interpersonal relationships and academic performance,
the repercussions of social media addiction are multifaceted and far-reaching. By elucidating these consequences, this study
seeks to underscore the urgency of addressing the issue and implementing effective intervention strategies.

Overall, this research aims to analyze the impact of social media on the youth of India and assess whether they seem to notice
any changes in their behaviour due to social media usage.

2. Objectives
The objectives of this study are as follows
1. To analyze the usage patterns of social media among youth in India, including frequency, duration, and platforms

predominantly used.
2. To assess the personal experiences of youth in India with social media applications through qualitative interviews,

exploring their motivations, emotions, and perceived benefits or drawbacks.
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3. To gather quantitative data on social media usage among Indian youth and analyze it to identify preferences, trends, and
behavioural patterns, including factors such as time spent online, design of the apps and addictive tendencies.

4. To evaluate the prevalence of social media addiction among youth in India and assess whether there is a rising trend,
examining indicators such as dependency, withdrawal symptoms, and the impact on daily life and mental health.

3. Scope and Limitations
The scope of this research is limited to the youth aged between 15-25 years in India. It focuses only on social media platforms
and no other forms of digital media like YouTube, in order to keep the study narrow and refined. The study acknowledges that
the chosen sample size may limit generalizability to other demographics. Future research could expand the scope by examining
diverse age groups and cultural contexts. Additionally, longitudinal studies could track how social media experiences evolve
over time, providing valuable insights into long-term effects and user adaptation.

4. Research Methodology 
Recognizing the multifaceted nature of this subject, the study employs a combined approach, utilizing both qualitative and
quantitative techniques to paint a comprehensive picture.

Qualitative Techniques
To capture the subjective nuances of social media’s impact, the study adopted interviews with open-ended questions with
individuals aged between 15-25 years. This age group was chosen due to its high social media engagement and formative life
stage. The interviews employed an open-ended format, allowing participants to express their emotions, thoughts, and
experiences with social media without predetermined constraints. Thematic analysis will be used to identify recurring themes
and patterns within these narratives, uncovering the deeper meanings and values associated with social media usage.

Quantitative Techniques
To complement the qualitative methods, a quantitative survey was conducted with 45 individuals from the same age group. The
survey utilized closed-ended and scale-based questions to gather data on specific aspects of social media use, such as frequency,
preferred platforms, motivations, and perceived effects on mood, work, and social interaction. This quantitative approach allows
for generalization and comparison across the chosen demographic, revealing trends and commonalities in social media
behaviour and experiences.

The qualitative data will provide an in-depth examination of individual experiences, illuminating the emotional and personal
dimensions of social media use. The quantitative data, on the other hand, will offer broader insights into prevalent trends and
behaviour patterns within the chosen age group. By weaving these findings together, the study seeks to paint a holistic picture
of how social media shapes individual lives and collective trends within this specific demographic.

5. Literature Review
In a longitudinal study published in Pediatrics, Chang and Jiang (2024) examine the relationship between adolescent social
media use and mental health outcomes over time. They track participants' social media usage patterns and assess changes in
their mental health status, including symptoms of depression, anxiety, and stress. The study sheds light on the complex interplay
between social media engagement and psychological well-being among youth. Anderson & Jiang (2022) in their Pew Research
report, present findings on the current landscape of teens' social media usage and its implications for their well-being. They
highlight the prevalence of social media use among youth and delve into the various platforms favoured by this demographic.
The report offers insights into the frequency of usage, the types of content consumed, and the potential effects on mental health
and social interactions. Research by Kyriaki et. al. (2013) highlights the relationship between problematic social media usage
and personality traits, specifically depressive symptoms. Their study found that individuals with higher levels of neuroticism
were more likely to engage in problematic social media use, which was positively correlated with depression. This suggests
that social media addiction may exacerbate mental health issues among youth, particularly those predisposed to neurotic
tendencies. Bahire et. al. (2014) examined the role of social media in fulfilling attachment needs among students, finding
significant differences between real-life friendships and those formed online. While social media can provide a sense of
connection and belonging, it may also lead to superficial relationships that lack depth and intimacy, ultimately impacting
individuals' emotional well-being. Raghavendra et. al. (2013) investigated the effectiveness of using the Internet for social
networking among youth with disabilities. While the study demonstrated the potential benefits of online socialization for this
demographic, it also raises concerns about the overreliance on virtual interactions, potentially limiting opportunities for face-
to-face socialization and meaningful connections. In analyzing the impact of social media addiction on youth, it is essential to
consider its influence on daily routines and decision-making processes. A significant proportion of participants start their day
by checking social media, suggesting a habitual pattern of behaviour that may contribute to addiction.

Johnson and Smith (2023) conducted a meta-analysis to explore the association between social media use and addiction
among adolescents. Their study, published in the Journal of Youth and Adolescence, synthesizes findings from existing research
to quantify the strength of this relationship. The meta-analysis provides valuable insights into the prevalence of social media
addiction among youth and identifies potential risk factors and moderators. Lee & Chen (2024) investigate the influence of
social media on adolescent self-esteem in a cross-cultural study. They compare the experiences of youth from different cultural
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backgrounds and examine how social media usage affects their perceptions of self-worth. The study contributes to our
understanding of the cultural variations in the impact of social media on youth development. Wang & Wu (2024) conduct a
meta-analytic review of studies examining the relationship between social media use and academic performance among
adolescents. Their research, published in the Journal of Educational Psychology, synthesizes findings from multiple studies to
quantify the overall effect size of this association. The meta-analysis provides insights into the potential academic consequences
of excessive social media use among youth. Brown and Bobkowski (2023) in their article, Social Media and Adolescent Health:
Current Research and Future Directions provide a comprehensive overview of current research on the relationship between
social media usage and adolescent health. They examine various aspects of this relationship, including mental health outcomes,
physical health implications, and social interactions. The authors highlight the need for further investigation into the nuanced
effects of different social media platforms and the potential interventions to promote positive health outcomes among
adolescents.

Johnson and Smith (2023) in their article, Social Media Use and Addiction among Adolescents: A Meta-Analysis conducted
a meta-analysis to synthesize findings from existing research on the association between social media use and addiction among
adolescents. Their review provides valuable insights into the prevalence of social media addiction among youth and identifies
potential risk factors and moderators. The authors underscore the need for further research to elucidate the underlying
mechanisms driving social media addiction and to develop effective prevention and intervention strategies. Smith and Williams
(2023) in Social Media Addiction and Its Correlates among Adolescents: A Longitudinal Examination present findings from a
longitudinal examination of social media addiction and its correlates among adolescents. Their study tracks participants’ social
media usage patterns and assesses the associated changes in their behaviour and well-being over time. The longitudinal design
allows for a more comprehensive understanding of the factors contributing to social media addiction among youth, highlighting
the importance of early intervention and prevention efforts. Yang and Park (2023), investigate the role of parental mediation in
shaping adolescents' social media use and its impact on their well-being in their work Parental Mediation of Social Media Use
and Its Impact on Adolescent Well-being. The study explores how parental monitoring, guidance, and communication strategies
influence youth engagement with social media and mitigate potential negative effects. The findings underscore the importance
of parental involvement in promoting responsible digital citizenship among adolescents and highlight the need for effective
communication strategies within families regarding social media use.

Research in recent years has widely explored the effect of social media on adolescent mental health, social connection,
academic performance, and self-esteem but has a dearth of focused research on Indian youth aged 18–25 years. Previous
literature typically focuses on Western contexts, as in Chang and Jiang (2024) and Lee and Chen (2024), who examine the
impact of social media on adolescent mental health and self-esteem in various cultures, but provide little insight into the
particular social-cultural fabric influencing the Indian adolescent experience. In addition, the research has primarily been
conducted via the usage of meta-analyses and cross-sectional surveys, rather than through longitudinal or in-depth qualitative
approaches that focus on participants’ personal experiences and feelings. This gap is addressed by the proposed preliminary
quantitative study to capture the nuanced point of view of Indian youth regarding how they understand and use social media.
This will allow a glimpse into how they are motivated, how they feel and how they perceive the impact of social media on their
well-being, which will form a base for understanding how social media is shaping and colouring the lives of Indian adolescents
within the cultural and social fabric.

6. Data Analysis and Interpretation
This section focuses on systematically examining collected data to uncover patterns, relationships, and meaningful insights. It
involves applying statistical techniques and visualization tools to transform raw data into understandable information. This
section highlights key findings and interprets their significance in relation to the research objectives. Ultimately, it aims to
connect data-driven evidence to broader conclusions and implications.

Figure 1 What are the Social Media Apps that you use?

The above-mentioned Figure 1 shows that the most prominently used social media app among the youth is the Instagram app
which is highly interactive and engaging, with appealing features like uploading posts, pictures, stories, videos, reels, business
tools, endorsing platform, profitability for content creators, influencers, artists, businessmen, actors, models, small businesses
etc. Along with a “fun” element, it is a package of every possible thing one might need, for example, chatting, calling, video
conferencing, sharing images, videos, graphics, gifs etc. Other features like following, networking, expanding their social circle,
and building new relationships for personal as well as professional are being performed by using this app. In addition to that,
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trading, carrying out business, gaining fame and popularity, sharing views, opinions, discussions, debates, and unifying different
people across the globe are also possible by using this app virtually. But, there are some equal risks in exploring and engaging
with the negative side of virtual communication. 

Then there is WhatsApp at 86.7%, highly popular for chatting and interacting with people along with several other features
but yet a lot less than Instagram as it is mainly meant for conversations, calls, video calling etc. and sharing types of data across
the world. Snapchat, again at 80% with good popularity provides beauty filters for users and has been a trendsetter, especially
for the GenZ and others too. Beauty filters can be used even for normal pictures, it also offers features to chat and send “streaks”
which is again a trend set by Snapchat and a lot more. The other apps provide similar features and services and are very addictive
as well and have their own unique features also and are used for different purposes according to suitability.

Figure 2 On a Scale of 0 to 10, How Addictive do you think these Apps are?

Figure 2 shows that the majority of 22.2% of these apps are addictive at a level 6 out of 10 which indicates that these apps
are addictive more than a normal and healthy extent and in the long run. Addictiveness level 6 is potentially dangerous to
hamper one’s life and negatively impact many aspects of life naturally. The most valuable asset being dissipated in this case is
time which is the only unattainable thing in a human’s life. Addiction has a direct relation with time, the time that could be
spent on a lot more valuable or meaningful things is now being spent on social media which is a virtual world.

The second highest number is 15.6% in which people feel the same at the most extreme level which is level 10, which implies
that their entire life might be revolving around social media and their touch with the real world is minimal which indicates
deprivation from real life social relations, exchange of emotions, emotional intimacy, and the basic human touch which is
required to lead a normal healthy life as a social animal. Then, there are levels 8 and 7 in which both are at 13.3%, which proves
the contention that social media might be playing the role of a drug for the youth on different levels. Below these levels, the
percentage is low which means that a majority is getting affected and is addicted to social media on a considerable and
significant level.

Figure 3 How often do you Find that you stay on Social Media Longer than you Intended?

Here in Figure 3, the majority of 31.1% find that they stay on social media longer than intended at a level 3 out of 5, which
indicates that it is not easy to quit the usage when one starts consuming the content and finds himself staying longer than
decided. This leads to low self-esteem and confidence in oneself. Also, one feels they do not have enough self-control to stop
at any moment they decide. One might start questioning their own reliability which indeed on a level 3 out of 5 is likely to
reflect. The youth might not feel as strong-willed and succumb to the addiction to social media which is a global level producing
individual with low self-esteem and self-doubt, in general. As there are different kinds of people with different levels of
addiction, they might compare themselves with others and a deep sense of guilt might get rooted.

Others at level 2, i.e. 22.2% people, experience the same demeaning and negative emotions but just a little less, but the
character development happens in the same way which is again not only concerning but an issue which must be addressed to
save the youth. People at other levels experience negative emotions, having guilt and low self-esteem in common on varying
levels.



Twenty Second AIMS International Conference on Management 2443

Figure 4 How often do others in your Life Complain to you about the Amount of Time you Spend on Social Media?

The above-mentioned Figure 4 shows that the majority of 35% feel that the people in their life complain about them spending
unusually more time on social media to a mild extent i.e. at a level 1 out of 5 showing that even if not greatly but to some extent,
social media usage does interfere with social relationships in real life. For the majority a slight effort to pay attention to the
people around them and what they say might be required and curb this issue but on the other hand, 17.8% stand at level 3 which
means they might face serious complications in their social life which certainly creates a problem for one’s mental health and
wellness and ability to have quality interactions and exchange of emotions, ideas efficiently.

There are 13.3% of people who do not experience this at all which could also be because the people around them are
comparatively, tolerable, patient, oblivious, busy etc. or maybe because the individuals may be successfully balancing things.
Others constituting 11.1% at levels 2,4 and especially 5 add a variety to this concerned issue and indicate an imbalance in virtual
and real life, the most at level 5, where it shows explicitly the most and becomes completely chaotic and unhealthy.

Figure 5 How often do your Grades or Schoolwork Suffer because of the Amount of time you Spend Online?

According to Figure 5, the majority of 22.2% at a level 2 out of 5 feel that their grades suffer because of the time they spend
online which is a significant negative impact on an important facet of life. For example, the academics, one cannot afford to
suffer a loss in the area of life which would determine their course of life for a majority, academics would eventually carve a
path for one’s career and facing a depreciation in this very area would create immense regret in one’s life at a later stage of life.

Only 20% feel the same at level 3 which is a significant number being negatively impacted by the same and facing this grave
loss and since it is level 3, there might be more complexities to curb the issue and handle the situation. 20% also stand at level
1 which means they might be able to handle the situation to a good extent and compensate for the loss if they work towards it.
15.6% do not experience any loss in academics which indicates their ability to balance and handle things effortlessly. Others at
levels 4 and 5 at 13.3% and 8.9% respectively show an even greater degree of loss in the area of academics which is one of the
most concerning possible issues requiring immediate attention and solution to avoid huge irreversible losses in life.

Figure 6 How often do you Block out Disturbing thoughts about your Life with Social Media?

The given Figure 6 shows that the majority of participants, 26,7% at level 3 out of 5, block out disturbing thoughts about life
with social media which is clearly a concerning level especially when it comes to numbing oneself, it can lead to an avoidant
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behaviour as well according to psychology. Instead of addressing the issue and working towards a solution, if one simply blocks
out the disturbing thoughts by diverting themselves to social media stagnates the brain’s development, emotional quotient, as
well as, intelligence quotient. One must deal with their disturbing thoughts in the right manner in order to achieve emotional
intelligence which helps an individual grow throughout life. 24.4% experience this at level 1, which again even though little in
extent but still present, and shall be addressed slowly. 15.6% at level 2 reflects a considerable number of people and impact
together enough to make it a concerning issue.

Figure 7 How often do you Lose Sleep due to being Online?

The data in Figure 7 shows that the majority of 24.4% at level 2, feel that there is a loss of their sleep to a fair extent due to
being online which could be a bit disturbing for their sleeping schedule, energy levels and other things as well. Sleep is an
indispensable part of life which is an important factor for determining quality of life. However, social media interferes with this
aspect leading to disturbances in other areas of life and the overall efficiency of an individual.

At level 3 with 20%, the impact becomes even more affecting a significant number in an adverse manner. Further, at level 1
at 20%, it might be relatively easier to manage sleeping habits and schedule with social media usage but at level 5 where it is
15.6% a considerable number, the impact is the most which is ruining one’s entire essence of life. At level 0, we have 8.9%,
where there is absolutely no such issue being faced and no loss of sleep seems to be occurring. A total of forty-five responses
were received on the survey. The majority of the respondents were within the 18-20 age range, as evident from the Figure 8
given below.

Figure 8 What is your Age?

The gender distribution was almost the same with 48.9 % of the respondents marking male as their gender, while 46.7% of
the respondents being female. More than half of the respondents were students (55.6%). Freelancers contributed 24.4%. 2 of
the respondents were Government sector employees while 2 others were from the private sector, in the fields of IT, software,
and sales. 11.1 % of the respondents were private sector employees in the fields of media, design, and communications.

Figure 9 What is your Occupation?

The majority of the respondents are from the South according to Figure 10 while only 7 of the total 45 respondents are from
the West.
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Figure 10 Which Part of India you are from?

Only 33.3% of the 15 respondents said that they use social media for more than 5 hours while only 1 person responded that
the use is less than one hour for them. The finding that most people reported spending five or more hours on social media
suggests a pervasive and potentially concerning level of engagement with these platforms.

Figure 11 How Much Time do you spend on these in a Day?

A significant part of the respondents have been using social media platforms for a long time, with 46.7% reporting that they
have been using it for more than four years. This finding suggests a long-term relationship with social media in a significant
part of the studied population. Such increased usage time may indicate a deep-rooted habit or addiction to social media
platforms, which may highlight the persistence of social media addiction in society.

Figure 12 For How Many Years have you been using Social Media

Only, 33.3 per cent, express concern about possible addiction to social media, although they do not currently consider
themselves addicted. Additionally, a significant proportion, 26.7%, confidently state that they have never experienced social
media addiction. At the same time, 20% admit to being addicted now, and another 20% admit to being addicted in the past.
These findings highlight the complex and multifaceted nature of individuals and their relationships with social media,
emphasizing the recognition of both fear and addiction risks among the respondents.

Figure 13 Do you Believe you are Addicted to any of these Apps?
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Figure 14 Do you think that these Apps have any settings that would help you to Decrease your usage? Eg: Lock on usage after a Certain 
Point, a reminder to go to bed, quiet mode etc.)

73.3% of respondents think that these social media apps have settings that will help them decrease their overall usage while
the other 26.7 respondents said no. Those who say yes may have personally taken advantage of such features or have some
optimism about their ability to regulate their usage patterns. On the other hand, those who think no may have encountered
limitations or inefficiencies in using these settings, or simply prefer personal responsibility and self-discipline to reliance on
technological solutions. Among all, 51.1% of respondents believe that implementing settings within social media apps to help
decrease usage would indeed be beneficial while the other 48.9% of respondents were sceptical about the effectiveness of such
settings. This implies that 48.9% of the respondents may require additional support mechanisms to mitigate excessive usage of
these apps.

Figure 15 Do you Think these settings help you use these Apps Less?

All the participants interviewed were between the ages of 17 and 25. The pool of interviewees was kept narrow to identify
the personal experiences of this demographic and analyze the similarities and differences between them. Many interviewees
shared their experiences with social media as well as their experiences of dealing with loved ones who are addicted to social
media. For instance, Vaanya, a student said, “I struggled with internet addiction during the COVID-19 pandemic. I experienced
loss of interest in productive pursuits, deteriorated relationships with friends and family, and overall poor mental and physical
health.” The primary feature of addiction is that it is maladaptive. It has both short and long-term negative impacts on one’s
life. Another interviewee, Harinandana said, “Social media addiction has affected my relationship with others, as I spend more
time texting then and staying connected through social media than hanging out in real life.”

A key implication of excessive social media usage is that it makes people disconnected from their real lives. This was a
common thread among all the interviewees. Another response to this effect was by Pranav Kumar, an engineering student, who
said, “I think once a person finds out they can be whatever they want on the internet... It becomes an escape from the real world
to them. This could be even more detrimental to their mental health as then they might start finding the real world boring and
not worth to spend their time towards.” The general trend is that most interviewees know someone with social media addiction,
and can evidently see the adverse impacts of it.

7. Discussion 
The findings of the study show that there is a profound influence social media exerts on Indian youth aged 15-25 years,
encompassing both beneficial and detrimental effects. First, on the positive side, we can see that social media platforms serve
as powerful tools for education and self-expression. Young individuals expressed that they use these platforms to access
educational content, participate in online courses, and engage in intellectual discussions, thereby broadening their knowledge
base and skill set. Additionally, the youth seem happy, that social media offers a space for creative expression and identity
formation, enabling users to showcase their talents, share their thoughts, and connect with like-minded peers globally. It is
evident that such connectivity fosters a sense of belonging and community, which is particularly valuable in a diverse and
populous country like India. Secondly, the cultural and social implications of social media usage are also significant. Social
media profoundly influences fashion trends, lifestyle choices, and even political views among Indian youth. It plays a pivotal
role in shaping aspirations and career interests, exposing young individuals to a plethora of opportunities and global
perspectives. However, this exposure can also lead to unrealistic expectations and increased pressure to succeed in highly
competitive environments. Hence, youth should be aware of the dual-edged nature of social media necessitates a balanced
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approach, where the benefits of connectivity and information access are harnessed while mitigating the adverse effects through
digital literacy education and mental health support initiatives. These findings underscore the need for comprehensive strategies
to ensure that social media serves as a positive force in the lives of Indian youth. Finally, the lack of awareness of the youth to
the ubiquitous presence of social media also brings significant challenges. Excessive use of social media is linked to various
mental health issues among Indian youth, including anxiety, depression, and feelings of loneliness. The pressure to conform to
idealized images and lifestyles portrayed online can lead to low self-esteem and body image issues. Furthermore, cyberbullying
and online harassment are prevalent concerns, with many young users experiencing negative interactions that affect their
psychological well-being. The addictive nature of social media platforms often results in reduced physical activity, disrupted
sleep patterns, and impaired academic performance, as students spend more time online at the expense of their studies and
physical health.

8. Recommendations
The study provides the following recommendations to policymakers, educators and parents.
Policymakers
It is required to develop and integrate comprehensive digital literacy curricula in schools and colleges to educate young people
about responsible social media use, online safety, and critical evaluation of online content. Attention should be given to
launching nationwide campaigns to raise awareness about mental health services and support systems specifically aimed at
young social media users. Strengthening laws and policies to protect youth from cyberbullying and online harassment is the
need of the hour. 

Educators
Social media literacy should be included in the educational curriculum to teach students about the benefits and risks associated
with social media use. Educators should facilitate the creation of positive online communities within educational institutions
where students can share educational resources, collaborate on projects, and support each other in a safe and moderated
environment. Most importantly, educators should monitor students’ social media activity and its impact on their academic
performance and mental health. Additionally, should be provided with counseling and support services when they face issues
related to social media use.

Parents
Parents should encourage open and honest discussions about social media use and its effects. They should create a supportive
environment where children feel comfortable sharing their online experiences and concerns. As responsible parents, they should
establish clear guidelines for social media use, including time limits and appropriate content. Parents may encourage children
to engage in offline activities and hobbies to ensure a balanced lifestyle. In the current times, parents must not only model
responsible social media behaviour but also demonstrate healthy online habits and critical thinking when engaging with social
media platforms to set a positive example for children.

By implementing these recommendations, policymakers, educators, and parents can work together to maximize the benefits
of social media for Indian youth while minimizing its negative impacts. This collaborative approach will help foster a generation
of digitally literate, mentally healthy, and socially responsible young individuals.

9. Conclusion
The findings of this research paper underscore a concerning trend: a notable rise in addictive tendencies among the youth
towards social media platforms. Through comprehensive survey analysis, it has become evident that such addictive behaviours
have contributed significantly to sleep deprivation and poor academic performance among this demographic. The data paints a
clear picture of the adverse effects stemming from excessive engagement with social media, indicating a critical need for
intervention. Moreover, insights gleaned from qualitative interviews reveal a poignant sentiment among respondents: a
pervasive feeling of disconnection from real-life experiences due to their immersion in virtual realms. Many participants
expressed a sense of detachment from meaningful interactions and authentic connections, highlighting the detrimental impact
of social media on interpersonal relationships and overall well-being.

In light of these findings, it is imperative that concerted efforts be made to address the escalating dependence on social media
within our society. Initiatives aimed at promoting digital literacy, fostering healthy usage habits, and encouraging mindful
engagement with technology must be prioritized. In conclusion, the findings of this research highlight the urgent need for
proactive measures to mitigate the detrimental effects of social media addiction on youth. By acknowledging the gravity of this
issue and taking decisive action, we can strive towards creating a healthier and more sustainable digital landscape for future
generations.
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