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Session 1: Thursday, December 27, 2007, 3:30-4:10

Session Chair: Kala Seal, Loyola Marymount University

Speaker: Appa Rao Korukonda
Bloomsburg University of Pennsylvania,  Bloomsburg, USA
Management of Technology vis-à-vis Technology of Management: 
An Exploration of Contemporary Themes in Emerging Economies 
The present economic order is characterized by a borderless world and a complex and fast-paced business environment---full of opportunities, but also pitted with challenges, risks, and dilemmas for management.  Drawing on current and classical literature as well as anecdotal experiences from North America, Asia, and Europe, the author investigates and explores the ways technology can help and hinder the practice of management in emerging economies.  Using a broad-spectrum dialectic, the author will discuss the implication of technology for management theory and practice as well as quality
Dr. Appa Rao Korukonda is Professor of Computer and Management Information Systems and Director of the Marathon of the Mind project in the College of Business at Bloomsburg University of Pennsylvania. He holds a Bachelor’s degree in Chemical Engineering from Andhra University, a Master’s in Management from All India Management Association, and two doctoral degrees---a Ph.D. in Management from Texas Tech University, Lubbock, Texas and a Doctor of Science (D.Sc) in Information Systems and Communications from Robert Morris University, Pittsburgh.  The founder-President of Academy of Business & Administrative Sciences, he has about 10 years of corporate managerial experience and has taught at St. Bonaventure University, Texas Tech University, and Helsinki School of Economics and Business & Administration. He has also acted as external examiner for doctoral dissertations in the areas of Management and Management Science and has made numerous presentations at national and international conferences.      

Dr. Korukonda has published in such journals as International Journal of Social Economics, International Journal of Human Computer Studies, Interfaces, Journal of Organization Change Management, Information Science, Group & Organization Studies, International Journal of Quality and Reliability Management, OR/MS Today, International Journal of Production Economics, IBS Computing Quarterly, SAM Advanced Management Journal, International Journal of Production Research, AI & Society, World Review of Entrepreneurship, Management  and Sustainable Development, Computers in Human Behavior, Internal Journal of Electronic Healthcare, Annals of Operations Research, and Journal of Business Ethics.   He has been the recipient of competitive awards from the United Nations University, Tokyo besides numerous other research grants. His current research interests include Organizational Studies, Management Information Systems, Business Ethics, International Management, Philosophy of Science, and Artificial Intelligence.

Session 2: Friday, December 28, 2007, 1:30-3:30
Session Chair: Avijit Banerjee
Drexel University, Philadelphia, USA
Speaker: T.K. Das
City University of New York, New York, USA

Learning Ability Development Among Graduate Business Students

A salient feature of the life-long learning objectives that graduate business students implicitly adopt in their work careers is the ability to learn on their own after obtaining their degrees.  This involves not only the gaining of new knowledge throughout one's career but also an emphasis on continuously developing their ability to learn effectively.  In this endeavor, I suggest, it is necessary for instructors to integrate in their subject-matter courses an      explicit recognition of the benefits of learning ability development and assignments that cultivate practical ways to accomplish that development.  I discuss this approach in the context of an MBA course in strategic management and also present the mechanics of the related student assignment and a preliminary analysis and assessment of the exercise.

T. K. Das is Professor of Strategic Management at the Zicklin School of Business, Baruch College, City University of New York, New York. He is concurrently a member of the University’s Doctoral Faculty. Professor Das received his Ph.D. in Organization and Strategic Studies from the Anderson Graduate School of Management, University of California at Los Angeles (UCLA).  He also has degrees in Physics, Mathematics, and Management, and a Professional Certification in Banking.

Prior to entering the academic life, Professor Das had extensive experience as a senior business executive.  Later, in academia, he has presented his research at numerous conferences and universities, both in the U.S. and elsewhere, and has conducted seminars on management topics for senior executives from various countries.

Professor Das has research and publication interests in strategy making, strategic alliances, organizational studies, temporal studies, business ethics, and executive development.  His publications have been cited extensively in over 450 academic and professional journals that cover a wide range of subjects and diverse disciplines. 
Professor Das is the author of over 130 publications, including the book The Subjective Side of Strategy Making: Future Orientations and Perceptions of Executives and articles in such leading journals as Academy of Management Review, Journal of Management, Journal of Management Studies, Organization Science, Organization Studies, and Strategic Management Journal.

Professor Das is currently a Senior Editor of Organization Studies, a member of the Academic Advisory Board of Journal of Management Studies, and a member of the Editorial Board of Journal of International Management. Professor Das has been a biographee in Marquis Who’s Who publications for many years, and appears in the latest editions of Who’s Who in America, Who’s Who in the World, Who’s Who in Finance and Business, and Who’s Who in American Education. For more information, please visit http://aux.zicklin.baruch.cuny.edu/tkdas/.

Speaker: Yohanan Arzi
Department of Industrial Engineering, ORT Braude College, Karmiel, Israel

Measuring Technological Innovation in Businesses

Technological Innovation (TI) is a process of acquiring new or improved capabilities, or providing increased value for customers. It is a powerful force for economic development, productivity growth and long-term prosperity.

   For managing the TI process, it is essential to measure quantitatively its extent and effectiveness. We suggest a quantitative model for measuring the effectiveness of the TI process and the extent of its components, of several enterprises on a comparative basis. The model enables comparisons between various businesses, spotting weaknesses and recommendations for improving the TI process. 

   The suggested model constructs of eight main inputs and six main outputs of the TI process. The main inputs are: Research; Development; Product design; Resources; Organizational culture; Operations; Customers needs; and Information and knowledge management. The outputs are: Patents; Improved or new products; Supply lead times; Revenues; Quality and; Products variety. Each one of the main inputs and outputs consists of several sub-factors, each one of them representing one aspect of the TI process. The entire model includes 63 sub-factors (47 inputs and 16 outputs), 

   The measurement process consists of three stages. The first stage measures, for each one of the measured businesses, the extent of each sub-factor, separately, based on data derived from the businesses. The second stage aggregates, for each one of the measured businesses, the sub-factors of each main input and output, into a single measure. For setting the weights, required for the aggregation, to each sub-factor, we use the Analytic Hierarchy Process (AHP) method. 

   In the last stage, we use the Data Envelope Analysis (DEA) method for deriving quantitative measures for the effectiveness of the entire TI process, for each business. We define the effectiveness of a TI process as the ratio between weighted TI outputs and weighted TI inputs. The DEA method derives these measures for each one of the businesses, while setting the inputs and outputs weights, for each business, so that its TI effectiveness is maximized. (Alina Grosman, Irina Gurfinkel are acoauthors of this paper).
Prof. Yohanan Arzi is the vice president for academic affairs and associate professor in the department of Industrial Engineering & Management at the ORT Braude College, Karmiel, Israel. Prof. Arzi has B.Sc. in Industrial Engineering & Management (1979), M.Sc. (1983) and D.Sc. (1991) in Industrial Engineering from the Technion – Israel Institute of Technology, Haifa, Israel. His main teaching and research interests are in operations management, methods engineering, productivity measurement and technology innovation. He has published in many journals throughout the world and was a consultant to industry and services. Prof. Arzi is a senior member of the IIE (USA), a member of IFPR and INFORMS (USA). He is on the editorial board of the IIE Transactions on Operations Engineering, on the management of the Israeli Society of Industrial Engineers in the Association of Engineers in Israel, and on the board of directors of the Standards Institute of Israel.
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