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Elections are often a procedure that involves a majority of the population making a decision in order to pick an individual or 

a group of representatives to a public office. In a democracy, each adult citizen uses the act of "voting" to express his approval 

or disapproval of the government's decisions, policies, and programmes; the decisions. The current study aims at identifying 

the impact of youth’s expectation, satisfaction and influence of demographic factors on committed leaders. This thesis aims at 

identifying the impact of youth’s expectation, satisfaction and influence of demographic factors on committed leaders. In 

general today’s youth prefer right candidates with the right qualities of Individuality, Accomplishment, Commitment, Service 

Mindedness and Authority.  
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1. Introduction 
India is a biggest populous democratic country in the world. In a democratic framework elections are the process for electing 

representatives for the state assembly and national parliament. A majority of the population selecting a group of representatives to 

the public office is known as election. In the process of election, every citizen is given a chance to select his or her representative 

to represent the government. The parliamentary system in which Indian government is operating is based on the Westminster model. 

The democratic India is governed by the Constitution of India. The strength of democracy is obtained by conducting  
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Corruption free elections. People in India select their political leaders and also fix them accountable for the wrong actions. 

Whenever selection of leaders lack integrity and representatives are not held responsible for their ineffectiveness, the people will 

loses interest in the election process. The process of elections in India gives a platform in which Indian citizens have the right to 

select their political leaders. People will vote for a political party or a political leader who they think that the selected political leader 

will fulfil their needs and requirements. This shows that the selected political leaders are representatives who can fulfil the needs of 

the Indian population. 

 

2. Review of Literature 
It is the political structure of a country which is important for the country’s economy to be wealthy (Irma Adelman,1973).  People 

generally see the gender of a political candidate as a criteria to judge the traits of a political personality and also other demographic 

variables to judge political candidates (Popkin,1991). Pippa,2006 found that the perceptions of any government competence, and 

people of the country namely the voter participation among individuals utilised a different variety of communication channels before 

and after the campaign. Caitlin, 2017 and Jesse, 2017 the individual qualities of political elites have a major impact on the outcomes 

of elections in the United Kingdom. Corruption in selection of the political leader, a study by Diana,2018, shows the impact of 

corruption on voter electing leader behaviour. The study investigate whether or not citizen of a democratic country alter their voting 

choices response to corruption.  

Many researches done in the past, Sjoerd,2019, developed a conceptual model which assesses the impact of political interest, 

trust, religion, and social media on political leader preference (Marc,1996, Charles, 2007). Undecided voters in selecting their 

political leaders , plays a vital role and further investigation has undertaken the explore the campaign influence and their ultimate 

voting decisions (Spyros, 2010). Martin, 2008 study suggest to analyse the political manifesto in selecting the political leaders. 

Whereas Paul,2004, opine that the people selecting their political leaders do not spend sufficient time in reading the manifesto to 

select their political leaders.  

 

Problem Statement 

Indian economical growth and social empowerment is gradually improving in changing the political climate and leadership qualities. 

In this aspect in our democratic system the selection of the leader and formation of the government is through the electoral system. 
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Indian economical growth and social empowerment is gradually improving in changing the political climate and leadership qualities. 

In this aspect in our democratic system the selection of the leader and formation of the government is through the electoral system. 

The role of youth in the social and economical development is never refused as well as and their contributions for the selection of 

electoral leader is highly appreciable. Hence the researcher identified youth respondents role for the selection of the leader and the 

leader enable to developing Indian economy and social development in the complex world scenario. 

 

Objectives of the study 

• To identify the impact of considered dimensions on youth’s satisfaction from committed leaders towards socio economic 

development. 

• To assess role of select demographic factors on youth’s satisfaction towards committed leaders. 
 

3. Methodology 
The researcher made an effort to obtain 3,200 samples from a variety of states in India by selecting respondents at random from 
among those who were prepared to give their responses. This was done in order to meet the goal that the researcher had set for 
himself. The overall number of participants who participated was 2923 once the questionnaires that were only half completed were 
removed from the mix.  
 

Data Analysis and Interpretation  

 
Table 1 Showing the Demographic Details of the Respondents 

Demographic measures Details Frequency 

Gender 

Male 2213 

Female 710 

Total 2923 

Age group 

18-21 1147 

22-24 963 

25-27 527 

28-30 286 

Total 2923 

Living area 

City 790 

Village 1618 

Town 515 

Total 2923 

Marital status 

Married 1696 

Single 1227 

Total 2923 

Income level 

Below 50000 1266 

50001 - 75000 1101 

75001 - 100000 359 

Above 100000 197 

Total 2923 
 

It was determined that, female respondents included 24.3%, while the male respondents comprised 75.7%. 39.2% of respondents 
were in the ages group of 18 and 21, 32.9% were between the age group 22 and 24, 18.0% who were between the age group 25 and 
27, and 9.8% were between the age group 28 and 30. 55.4% of the respondents were from the villages, 27% from city and 17.6% 
were from the town. 58% of the respondents were married and 42 were single. 43.3% of the respondents were in the annual income 
group of less than Rs 50,000, 37.7% were in the income group income between Rs50001 and Rs75,000, 12.3% were between Rs 
75001 and Rs1,00,000, and 6.7% were above Rs1,00,000. 
H0 : There is no significant association exists between selection of leaders and the gender of the respondents  

To explore the extent to which the gender of the respondent affects their judgement of the candidate screening process, an analysis 
of variance (ANOVA) was carried out. 
 

Table 2 Showing Relationship between the Respondents’ Opinion about the Selection of Leaders and Gender of the Respondents 

Dimensions 
Gender of the Respondents 

ANOVA (F Value) Sig (Degrees of Freedom) 
Male Female 

Individuality 3.21 3.34 9.710 .000*(2,2921) 

Commitment 3.35 3.44 3.707 .000*(2,2921) 

Authority 3.62 3.61 1.545 .000*(2,2921) 

Service motive 3.36 3.12 1.612 .000*(2,2921) 

Accomplishment 3.22 3.43 2.430 .040**(2,2921) 

Note: * denotes significance at 1% level, ** denotes significance at 5% level 

Source: Primary Data 
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The relationship between the gender and the individuality dimension is F(2,2921) = 9.710, which suggests that there is an 

association between the two. The relationship between the gender and the commitment dimension is F(2,2921)= 3.707, which 

suggests that there is an association between the two. The relationship between the gender and the authority dimension is F(2,2921) 

= 1.545, which suggests that there is an association between the two. The relationship between the gender and the service motive 

dimension is F(2,2921) = 1.612, which suggests that there is an association between the two. The relationship between the gender 

and the accomplishment dimension is F(2,2921) = 2.430, which suggests that there is an association between the two. 

H0 : There is no significant association exists between selection of leaders and the age of the respondents  

To explore the extent to which the gender of the respondent affects their judgement of the candidate screening process, an analysis 

of variance (ANOVA) was carried out. 

 
Table 3 Showing Relationship between the Respondents’ Opinion about the Selection of Leaders and age of the Respondents 

Dimensions  
Respondents Age group  

ANOVA (F Value) Sig (Degrees of Freedom) 
18 - 21 22 - 24 25 - 28 29 - 30 

Individuality 3.12 3.24 3.33 3.40 13.579 .019* (2,2920) 

Commitment 3.52 3.13 3.17 3.23 15.120 .021** (2,2920) 

Authority 3.38 3.21 3.42 3.51 13.557 .000* (2,2920) 

Service motive 3.24 3.47 3.24 3.31 14.235 .000* (2,2920) 

Accomplishment 3.44 3.34 3.40 3.19 11.38 .000* (2,2920) 

Note: * denotes significance at 1% level, ** denotes significance at 5% level 

Source: Primary Data 

 

The relationship between the age and the individuality dimension is F(2,2920) = 13.579, which suggests that there is an association 

between the two. The relationship between the age and the commitment dimension is F(2,2920) = 15.120, which suggests that there 

is an association between the two. The relationship between the age and the authority dimension is F(2,2920) = 13.55, which suggests 

that there is an association between the two. The relationship between the age and the service motive dimension is F(2,2920) = 

14.23, which suggests that there is an association between the two. The relationship between the age and the accomplishment 

dimension is F(2,2920) = 11.38, which suggests that there is an association between the two. 

H0 : There is no significant association exists between selection of leaders and the living area of the respondents  

To explore the extent to which the gender of the respondent affects their judgement of the candidate screening process, an analysis 

of variance (ANOVA) was carried out. 

 
Table 4 Showing Relationship between the Respondents’ Opinion about the Selection of Leaders and Living Area of the Respondents 

Dimensions  
Living area of the Respondent 

ANOVA (F Value)  Sig (Degrees of Freedom) 
Village Town  

City Individuality 3.11 3.40 3.03 3.214 .000*(2,2921) 

Commitment 3.17 3.15 3.37 3.125 .000*(2,2921) 

Authority 3.16 3.22 3.72 2.314 .000* (2,2921) 

Service motive 3.21 3.18 3.24 2.671 .000* (2,2921) 

Accomplishment 3.20 3.51 3.40 2.014 .010** (2,2921) 

Note: * Denotes Significance at 1% level, ** Denotes Significance at 5% level 

Source: Primary Data 

 

The relationship between the living area and the individuality dimension is F(2,2920) = 3.214, which suggests that there is an 

association between the two. The relationship between the living area and the commitment dimension is F(2,2920) = 3.125, which 

suggests that there is an association between the two. The relationship between the living area and the authority dimension is 

F(2,2920) = 2.314, which suggests that there is an association between the two. The relationship between the living area and the 

service motive dimension is F(2,2920) = 2.671, which suggests that there is an association between the two. The relationship 

between the living area and the accomplishment dimension is F(2,2920) = 2.014, which suggests that there is an association between 

the two. 

H0 : There is no significant association exists between selection of leaders and the marital status of the respondents  

To explore the extent to which the gender of the respondent affects their judgement of the candidate screening process, an analysis 

of variance (ANOVA) was carried out. 

 The relationship between the marital status and the individuality dimension is F(2,2920) = 3.214, which suggests that there is an 

association between the two. The relationship between the marital status and the commitment dimension is F(2,2920) = 3.125, which 

suggests that there is an association between the two. The relationship between the marital status and the authority dimension is 

F(2,2920) = 2.314, which suggests that there is an association between the two. The relationship between the marital status and the 

service motive dimension is F(2,2920) = 1.671, which suggests that there is an association between the two. The relationship 

between the marital status and the accomplishment dimension is F(2,2920) = 2.014, which suggests that there is an association 

between the two. 
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Table 5 Showing Relationship between the Respondents’ Opinion about the Selection of Leaders and Marital Status of the Respondents 

Dimensions  
Marital Status of the Respondent 

ANOVA (F Value) Sig (Degrees of Freedom) 
Single Married 

Individuality 3.34 3.54 3.214 .000* (2,2921) 

Commitment 3.61 3.36 3.125 .000* (2,2921) 

Authority 3.54 3.45 2.314 .000* (2,2921) 

Service motive 3.43 3.37 1.671 .000* (2,2921) 

Accomplishment 3.34 3.51 2.014 .010** (2,2921) 

Note: * denotes significance at 1% level, ** denotes significance at 5% level 

Source: Primary Data 

 

H0 : There is no significant association exists between selection of leaders and the annual income of the respondents  

To explore the extent to which the gender of the respondent affects their judgement of the candidate screening process, an analysis 

of variance (ANOVA) was carried out. 

 
Table 6 Showing Relationship between the Respondents’ Opinion about the Selection of Leaders and Annual Income of the Respondents 

Factors 
 Income of the Respondents 

ANOVA (F Value) Sig (Degrees of Freedom) 
Below 50000 50001 - 75000 75001 - 100000 Above 100000 

Individuality 3.27 3.44 3.96 3.52 21.709 .000* (2,2920) 

Commitment 3.77 3.43 3.21 3.45 35.540 .031** (2,2920) 

Authority 3.62 3.15 3.75 3.87 29.544 .000* (2,2920) 

Service motive 3.47 3.25 3.45 3.33 17.335 .000* (2,2920) 

Accomplishment 3.66 3.34 3.32 3.15 19.386 .000* (2,2920) 

Note: * Denotes Significance at 1% level, ** Denotes Significance at 5% Level 

Source: Primary Data 

 

The relationship between the annual income and the individuality dimension is F(2,2920) = 21.709, which suggests that there is 

an association between the two. The relationship between the annual income and the commitment dimension is F(2,2920) = 35.540, 

which suggests that there is an association between the two. The relationship between the annual income and the authority dimension 

is F(2,2920) = 29.544, which suggests that there is an association between the two. The relationship between the annual income and 

the service motive dimension is F(2,2920) = 17.355, which suggests that there is an association between the two. The relationship 

between the annual income and the accomplishment dimension is F(2,2920) = 19.386, which suggests that there is an association 

between the two. 

 

4. Multiple Regression Analysis 
 

Table 7 Showing Dimensions in the Multiple Regression Analysis 

Independent variables R2(Adj. R2) Standardized coefficient Beta F - Value t - value Sig 

Individuality 

0.349 

(0.335) 

0.182 

22.234 

p=0.000* 

4.350 .000 

Commitment 0.419 9.872 .000 

Authority 0.164 3.629 .000 

Service motive 0.217 5.785 .000 

Accomplishment 0.139 3.051 .000 

Note: ** Denotes 1% level of Significance 

 

Individuality (X1), commitment (X2), authority (X3), service motivation (X4), and accomplishment are listed in the table (X5). 

These values are anticipated to result from a linear combination of the aforementioned variables (X5). The fact that the Determinant 

R2 coefficient is 0.349 and the Adjusted R2 coefficient is 0.335 indicates that the Test of association and all five independent 

variables have a good outcome. In addition, the fact that the adjusted R2 coefficient of 0.33 indicates that the association test is 

valid. 

The Multiple Regression Equation is 

Y = constant +0.182 (Individuality) + 0.419 (Commitment) + 0.164 (Authority) + 0.217 (Service motive) + 0.139 (Accomplishment) 

 

5. Conclusion 
In a democratic country, the formation of a government, the selection of a political party and identification of right leaders are purely 

rest on electoral system. The younger generation of India is well equipped by possessing adequate knowledge on political system 

that exists in our Country and thereby, they are the deciding factors to select the government for implementing effective schemes 

for social and economical welfare. In this context, the researcher has endeavoured to analyse the youth perception towards selection 

of leaders for socio economic development of India. The ultimate objective of the study is to understand youth perception for the 
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selection of the right leaders for the country towards socio and economic development. A noble leader answers not to the trumpet 

calls of self promotion, but to the hushed whispers of necessity of poor and downtrodden and therefore, youth prefer right candidates 

with the right qualities of Individuality, Accomplishment, Commitment, Service Mindedness and Authority.  

 

6. References 
1. Adelman, Iman., & Morris, C. T. (1973). Economic growth and social equity in developing countries. Stanford University 

Press. 

2. Popkin, Samuel L. (1991) The Reasoning Voter: Communication and Persuasion in Presidential Campaigns. Chicago: 

University of Chicago Press. 

3. Hart, D., Donnelly, T. M., Youniss, J., & Atkins, R. (2007). High school community service as a predictor of adult voting and 

volunteering. American Educational Research Journal, 44(1), 197219. http://jstor.org/stable/30069475 

4. Popkin, Samuel L.(1991),The Reasoning Voter Communication and Persuasion in Presidential Campaigns, University of 

Chicago Press. 

5. Goodwin, M., & Milazzo, C. (2017). Taking back control? Investigating the role of immigration in the 2016 vote for Brexit. 

The British Journal of Politics and International Relations, 19(3), 450–464. https://doi.org/10.1177/1369148117710799. 

6. Burlacu, D. (2020). Corruption and Ideological Voting. British Journal of Political Science, 50(2), 435-456. 

doi:10.1017/S0007123417000758. 

7. Stolwijk, S. B., & Schuck, A. R. (2019). More interest in interest: Does poll coverage help or hurt efforts to make more young 

voters show up at the ballot box? European Union Politics, 20(3), 341–360. https://doi.org/10.1177/1465116519837351. 

8. Marc J. Hetherington. (1999), The Effect of Political Trust on the Presidential Vote, 1968-96, The American Political Science 

Review Vol. 93, No. 2 (Jun., 1999), pp. 311-326. 

9. Charles C. Ballew, II.; Alexander Todorov, (2007), Predicting political elections from rapid and unreflective face judgments, 

Psychological and Cognitive Sciences, 104 (46) 17948-17953 https://doi.org/10.1073/pnas.0705435104. 

10. Spyros Kosmidis, & Xezonakis, Georgios. (2010). The undecided voters and the economy: Campaign heterogeneity in the 2005 

British general election. Electoral Studies. 29. 604-616. 10.1016/j.electstud.2010.04.015. 

11. Martin P. Wattenberg (2008), The Good Citizen: How a Younger Generation is Reshaping American Politics. By Russell J. 

Dalton (CQ Press, 2008.) 

12. Paul, Ron (2004). The Ron Paul – Liberty In Media Awards – Vol. 3–2003. Jersey City, NJ: Palisade Business Press. ISBN 978-

1-893958-24-1. 

 

http://jstor.org/stable/30069475
https://press.uchicago.edu/ucp/books/author/P/S/au5840750.html
https://www.jstor.org/stable/i344578
https://www.pnas.org/doi/10.1073/pnas.0705435104#con1
https://www.pnas.org/doi/10.1073/pnas.0705435104#con2
https://doi.org/10.1073/pnas.0705435104
https://en.wikipedia.org/wiki/ISBN_(identifier)
https://en.wikipedia.org/wiki/Special:BookSources/978-1-893958-24-1
https://en.wikipedia.org/wiki/Special:BookSources/978-1-893958-24-1

