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469 Modeling the Components of Management Quality to Measure Performance of Indian Private Sector Banks 

Debmallya Chatterjee, TAPMI, debmallyac@tapmi.edu.in 

 

This paper makes an attempt to identify the key components of management quality and model their interrelations to measure the 

performance of Indian private sector banks under CAMELS framework. Calibration of management quality are not available in 

literature and hence it is important to identify and measure the interrelations among those components to arrive at a few driving 

components among many. The paper uses Delphi embedded fuzzy interpretive structural modeling (FISM) to model the 

interrelationship. Further MICMAC analysis is used to cluster components into four groups according to their driving power and 

dependence in the system. 

 

493 System Dynamics Modeling for Recuperating Software Quality 

Sini Pillai, University of Kerala, sini.mba@cet.ac.in 

K Krishnankutty, University Of Kerala, kvk@gmail.com 

D Bijulal, University Of Kerala, dbijulal@gmail.com 

 

Software projects endure frequent problems of cost overrun, schedule overrun and inferior quality. Customer designed changes are 

frequent resulting in delay and commotion to the entire software development process. Software quality has to be controlled, assured 

and improved in all phases of software development. A system dynamics model for software quality enhancement by incorporating 

attributes to identify wastages occurring in software development projects is discussed. This paper presents the system dynamics 

modelling and analysis to enhance the quality of software. The project managers and developers from IT companies in Technopark, 

Trivandrum were interviewed for the study. 

 

502 Quality & Benchmarking for Research in Universities 

Rajeev Saha, YMCA University of Science and Technology, rajeevsaha@gmail.com 

Sandeep Grover, YMCA University of Science and Technology, groversandeep@hotmail.com 

 

Research is one of the prime reasons of the genesis and existence of mankind and an integral part of its advancement through the ages. 

Quality of research work determines the pace of growth in solving the mysteries and unknown facts eventually paving the way of a 

better life for our next generation. The researchers in academics have different mindset and goal for doing research, conflicting in the 

down line with the purpose of research and personal interest. Benchmarking the quality in research work will serve as a guide to 

researchers and propel them towards quality research resulting in innovations. 

 

548 Fuzzy Logic Approach Used for the Design of Six Sigma 

Sanjeev Kumar, YMCA University of Science & Technology, getsan25@rediffmail.com 

Ruchika Singh, Krishna Institute of Engineering & Technology, ruchika.gzb@gmail.com 

 

This paper presents a Fuzzy logic based Design for Six Sigma (FLBDFSS) incorporating the traits of artificial intelligence and 

statistical techniques. In the identify phase of FLBDFSS, fuzzy relation measures between Customer Attributes and Engineering 

Characteristics as well as fuzzy correlation measures among ECs are determined with the aid of two Fuzzy Logic Controllers. These 

two measures are then used to establish the cumulative impact factor for ECs. In design phase, a transfer function is developed and 

optimized with the simulated annealing algorithm. 
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317 Redefining Inclusive Growth for the 21st Century: Case Study of Jaipur Rugs 

Aman Jhaveri, Sri Sathya Sai Institute of Higher Learning, aman.s.jhaveri@gmail.com 

 

Inclusive growth has become a priority not only of nations but also for firms. However, there is limited knowledge on how inclusive 

growth is conceptualized and executed by organizations. The main contribution of this paper is to apply Amartya Sen‟s Capability 

Approach to the organizational context, and demonstrate how the framework can be effectively used to design strategies for inclusive 

growth. According to us, this is the first time the Capabilities Approach is being applied to an organizational context. Through an in-

depth primary study of Jaipur Rugs Company, this paper uses thick descriptions to present our perspective. 

 

388 Infant Industry Protection or Foreign Competition: The Way Forward 

Ajith V, ISB, Ajith_v@isb.edu 

Snehal S Awate, ISB, snehal_awate@isb.edu 

 

Infant Industry argument is one of the most popular arguments to protect the emerging industries. Emerging industries need protection 

until they develop necessary knowledge and skills to compete whereas mature industries handle the global competition of free trade 

with their competitive prices. Protecting the domestic firm from foreign competition generates positive learning and spillover effects. 

On the contrary, foreign competition increases productivity, technical efficiency and fosters innovation. We study what suits best 

(Protection or Free market) for an emerging industry in emerging economies. 

 

454 Assessment of Inclusive Economic Growth in Major Indian States 

Paramasivan  S Vellala, Institute of Technology, Nirma University, param.vellala@nirmauni.ac.in 

Mani K Madala, National Institute of Industrial Engineering, manimadala@gmail.com 

Utpal Chhattopadhyay, National Institute of Industrial Engineering, utuchat@rediffmail.com 

 

The policy initiatives of Government of India shifted the global policy debates from pro poor growth to inclusive growth This 

paradigm shift to inclusive growth is evident from the Approach Papers of 11th Five Year Plan of Government of India 2007-12 

which focused on faster and more inclusive growth and 12the Five Year Plan 2012-17 which focused on faster sustainable and more 

inclusive growth This paper explores the inclusive growth outcome in major Indian states by constructing Composite Inclusive 

Growth Index using Principal Component Analysis and cross sectional data for 2001 and 2011 using a set of socio-economic 

variables. 

 

510 Application of Different Techniques Used in Service Industries 

Bhupender Singh, YMCA University of Science & Technology, bhupee_28@yahoo.co.in 

Sandeep Grover, YMCA University of Science and Technology, groversandeep@hotmail.com 

Vikram Singh, YMCA University, singhvikram77@gmail.com 

 

In current scenario measuring customer satisfaction has become an increasingly important factor for successful business operation. 

Problems regarding Quality in the service organizations are the result of the mismatch between prior expectation and perceived quality 

of the service to the customers.While accurate measurement of customer service is important to improve business operations. A 

number of measurement methods are obtained during literature review which includes Servqual, Servperf, Direct Investigation, 

Effective Market Share Method, Deming‟s demand, Service Performance Experiment Design, Statistical Process Control Model. Each 

method is discussed in brief in this article. 
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343 A Study on Work Life Balance and Turn Over Intention among IT Professionals 

Jnaneswar K, TKM Institute of Management, jnaneswar@gmail.com 

 

Work-life balance has emerged as a major theme during the last two decades, which witnessed a substantial intensification of work 

caused by economic turbulence and fast paced organisational changes. A supportive work-life culture value and support the 

integration of work and family lives. Present study aims to find out the relationship between work life balance, organizational support 

and turn over intention among IT professionals working in Kerala. Results reveal that there is a significant correlation between these 

three variables. Findings from the study would help organizations to implement a frame work for ensuring better work life balance for 

employees. 

 

423 Understanding Organizational Culture Through Octapace : Study of the University 

Praveen Narayan Chougale, D. R. Mane Mahavidyalaya, prvnchougale@gmail.com 

 

Understanding organizational culture helps to increase the organizational effectiveness and development. The 40-item instrument used 

in this study is OCTAPACE Profile proposed by Udai k. Pareek, which gives the profile of organization‟s ethos in eight values. A 

total of 40 university employees were selected for the study. The study revealed that some of the OCTAPACE culture dimensions 

show value lower than the norms specified and there is variation in dimensions in the organization. Thus, the administration should 

work to develop the organizational culture that requires the culture of OCTAPACE. 

 

496 Differential Association and Imitation as Moderators of Workplace Deviance 

Naman Sharma, Gurukul Kangri University, namanshandilya@gmail.com 

Vinod Kumar Singh, Gurukul Kangri University, drvksingh1969@gmail.com 

 

Workplace deviance is pervasive disease in organizations through out the world. The consequences are severe and are registered 

through various empirical findings. However,very few researches have focused on its antecedents and even fewer are the attempts to 

study the social learning factors responsible for dysfunctional behavior of the employees. This study makes use of logistic regression 

to identify the contribution of two social learning variables i.e. differential association and imitation in deviant behavior of the 

employees. 

 

535 Dharma & Karma – Indispensible Master-key To Management 

Vinay Gudi, Mulund College of Commerce, University of Mumbai, prof.vinaygudi@gmail.com 

Sreevallaban Narayanan, Mulund College of Commerce, vallabh59@gmail.com 

 

Most organizations react to uncertain times with sense of fear, hopelessness and lack of direction. This ultimately worsens the 

situation snowballing into a greater calamity. Western Management philosophies suggest innovation, out of box radical thinking, 

aggressive leadership. Vedic Management purports – „Uncertain times are way of life with little control‟. It lays emphasis on the role 

of Dharma & Karma to find solutions and show the path leading to profitability. The law of cause and effect, known as „Karma‟ forms 

an integral part of Indian philosophy. Imbibing Vedic Management principles gives the right set approach to deal with uncertain times. 
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105 Interdependencies in Price Movements: A Case of Gold and Stock Market 

Afsal E M, Salman bin Abdulaziz University, K S A, afsalemfm@yahoo.co.in 

Mallikarjunappa T, Mangalore University, tmmallik@yahoo.com 

 

Risk mitigation process is dependent on the predictive capability of models; but no model is perfectly able to capture the price 

structures. Gold which is one of the hedging tools has attracted less research attention compared to other asset classes. This paper 

examines the movements of gold price vis-a-vis stock market. A series of univariate and multivariate GARCH models applied discard 

the dependencies in the two markets. The impulse response validates the results obtained. Hence dynamic relationship among gold and 

stock market does not exist. However, gold market shows persistence of volatility. 

 

339 Issue Size: Is There any Difference Based on IPO Grade 

Souvik Banerjee, Sri Sri Institute of Management Studies, souvik.2005@gmail.com 

 

Indian capital market regulator Security Exchange Board of India(SEBI), pioneered the concept of equity instrument rating.IPO 

Grading(the rating of IPOs), is supposed to be based on the fundamental quality of an IPO bound company. In this research paper, it is 

explored whether issue size differs, on the basis of IPO Grade. Non parametric statistical analysis, shows that, issue size differs 

significantly, on the basis of IPO Grade. This is a significant contribution to existing literature on IPO Grading.  

 

366 Does the Futures Market Lead the Cash Market? 

Vasanth G, Mangalore University, naikvasantha@gmail.com 

Mallikarjunappa T, Mangalore University, tmmallik@yahoo.com 

 

Theoretically, futures market should lead the spot market in price discovery due to several factors such as transaction cost advantage, 

liberal entry and exit, greater liquidity etc. In this study, we examine the issue of lead-lag relationship and price discovery between the 

futures and spot market using intraday data. We use co-integration, Granger causality and VECM-EGARCH models for the estimation 

purpose. We found that in the short run there is bidirectional lead-lag relationship. However, in the long run there exists a clear 

unidirectional causality from futures to spot market. Therefore, futures market leads the spot market in India. 

 

513 A Study of the Influence of Promoters’ Shareholding on the Stock Returns 

Mallikarjunappa T, Mangalore University, tmmallik@yahoo.com 

T Manjunatha, Visvesvaraya Technological University, tmmanju87@rediffmail.com 

T H Iqbal, Kingdom University, thiqbal@yahoo.com 

 

What determines the stock returns of firms in the capital market is a long debated issue. A number of factors like the systematic and 

unsystematic factors determine the stock returns. In this paper, we investigate whether or not the stake of the promoters influence the 

stock returns. We use the BSE-500 index based companies as our sample. We analyse the results of top 50 companies sorted based on 

the R2 values. The results show that promoters‟ shareholding influences the stock returns of the companies. 
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369 Designing Good Communication Practices 

Saroj Koul, O P Jindal Global University, skoul@jgu.edu.in 

Deepak Batra, Center for Supply Chain and Logistics Management, deepak.batra.007@gmail.com 

 

Globalization is making business environment more complex and dynamic by creating multilateral relationship between internal and 

external stakeholders. Availability of Information and Communication Technology thrust upon Corporate Communication department 

to identify stakeholders in planning its functional strategy and to manage the competitive and cooperative interests of stakeholders. 

The paper illustrates how communication strategy can be best designed for managing favorable goodwill of the organization. While 

internal communication raises Employee Engagement (Aon Hewitt Model) external communication (Communication Quotient 

Matrix) communicates the Social Investment of the firm and the impact on society and outlays good practices for the practitioners. 

 

406 Navigating Through Uncertainity: Building Resilient Organisation 

Priyadarshini V, Sri Krishna College of Engineering And Technology, drvpriyadarshini.hr@gmail.com 

Ramakrishnan C, Sri Krishna Institute of Management, director@skim.ac.in 

 

Environment in which the organisations operate today, calls for greater and unprecedented performance from human resources. Hence 

it is vital to put in place strategies to increase the length and breadth of offerings from human resources to ensure a resilient 

organisation. This creates a need for innovative strategies to mobilise talents towards being competitive. Most organizations have put 

performance management in place with quantifiable metrics to measure the efficiency and productivity while the present study 

highlights the importance of goal congruence and responsiveness as strategy to present a better result by developing a robust  adaptive 

capacity. 

 

413 Evolution of Complex Headquarters Activities and Affect on Firm Dynamics 

Suresh Dasari, Indian School of Business, suresh_dasari@isb.edu 

 

This paper presents a conceptual understanding into the internal dynamics of firms with complex headquarters activities. The 

coordination and communication issues will be discussed in detail.The paper also presents areas for further research. 

 

528 Capitalism and Morality- Twins Separated at Birth 

Sreevallaban Narayanan, Mulund College of Commerce, vallabh59@gmail.com 

Vinay Gudi, Mulund College of Commerce, University of Mumbai, prof.vinaygudi@gmail.com 

 

The Brahma of Economics, Adam Smith envisioned it as conjoined twins comprising Capitalism and Morality. Even before he came 

up with Wealth of Nations, he was of the firm opinion that the invisible hand of market forces will clutch the hand of morality in 

creating a new world order. However as in case of Siamese twins, the weaker morality was pushed to oblivion whereas the capitalism 

part became the driving force. Modern enterprises always carry an aura of greed, corporate gluttony and cronyism. Changing this 

negative perception has always been a costly affair for every business accused of misdeeds. 

 

534 Role of Top Management Behavioral Integration in Managing Innovation Paradoxes 

Aparna Venugopal, Indian Institute of Management Kozhikode, aparna05fpm@iimk.ac.in 

Krishnan T.N., Indian Institute of Management, tn_krishnan@iimk.ac.in 

 

Business organizations need to simultaneously pursue radical and incremental innovations for its long-term effectiveness and to 

sustain competitiveness in a dynamic environment Organizational ambidexterity is the ability to simultaneously pursue radical and 

incremental innovations In this research proposal we intend to understand the relationship o f top management processes with 

ambidexterity and firm performance by addressing the question 1 what is the effect of the top management behavioral integration on 

ambidexterity and firm performance This research is expected to add to the literature on organizational ambidexterity by exploring the 

distinct influence of TMT processes on organizational on firm performance. 
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312 Responsibilities of Management Academicians in Designing Management Education 

Namrata Vasudeo, Xavier Institute of Development Action and Studeis, namrata.vasudeo@ximj.ac.in 

Alfred Toppo, Xavier Institute of Development Action and Studies, Alfred.toppo@ximj.ac.in 

 

In this article we try to highlight the importance and relevance of Innovative Changes in Management Education System. Innovations 

in management education imply several things: willingness to assess all aspects management programme and its activities and bring 

about creative and innovative changes in them. In this paper we would like to critically analyze different component of management 

education i.e. the curriculum, scheme of examinations, extracurricular activities, exposure, internships, research work, placements, on 

job trainings admissions criteria, cost of the course. 

 

354 Internal Marks System Survey in Engineering Colleges – A Regression Analysis 

AnishKumar Sargunakumar, Anna University, anishsk94@gmail.com 

Nynaru Venkatachalapathi, Anna University, vecdr.venkat@gmail.com 

Girish Kumar Deenadayalan, Anna University, girishdeena@gmail.com 

Adithya Palanivel, Anna University, adithyap07@gmail.com 

Chandru Kumar Srinivasan, Anna University, mech.chandrukumar@gmail.com 

 

The objective of the study is to recommend strategies for improving the performance of results in University and Affiliated 

Engineering colleges. This paper deals with the pass percentage in 2 levels of engineering colleges in Tamil Nadu. Based on survey 

there has been a decline in pass percentage ratio in affiliated engineering colleges. This problem arises due to the allocation of internal 

marks. The aim of this paper is to be solved by allocating internal marks equally to university and affiliated colleges. The regression 

analysis implementation for internal marks found to be superior pass percentage. 

 

407 Infusion and Diffusion in Learning Using Virtual Platform in Higher Education 

Priyadarshini V, Sri Krishna College of Engineering And Technology, drvpriyadarshini.hr@gmail.com 

Ramakrishnan C, Sri Krishna Institute of Management, director@skim.ac.in 

 

Business environment operating today offers only an infinitesimal time for decision making and to adapt oneself with this situation, 

swift change is required in the higher education. Moreover the necessity to understand the generation Z who is differently motivated to 

learn,further creates a need among the higher education institutions to embark into different ways of knowledge sharing. The paper 

focuses on a hybrid approach portraying the use of virtual platform to offer an asynchronous learning during the infusion and diffusion 

process of knowledge sharing in business schools, through pull strategy besides regular system of teaching. 

 

750 The Challenge of Sustaining World-Class Higher Education 

Ruma Bhadauria, Govt College of Engineering & Technology, rumabhadauria@gmail.com 

 

In this changing and uncertain environment managing a highly appreciated quality in higher education is extremely a big management 

challenge for the institutions. Be it the faculty, or the students, or be it the training or the placement. Here‟s the challenge: coping with 

uncertainty that demands more than just the thoughtful analysis generated by these issues. 

 

751 Maneuvering through Turbulence 

Alka Swami, Govt College of Engineering & Technology, swamialka@gmail.com 

 

Every organization has seen a lot of turbulent time in last 5 to 7 years. Same is the case with the education sector too. In India we are 

not in that bad position because certain things are pushing. But still there are certain areas which needs right kind of focus to be dealt 

and coped with some of the emerging strategies. 
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319 Business Impact of Social Learning in Organizations 

Balasubramanian Krishnan, CISCO, krbalasubramanian@bus.alliance.edu.in 

 

Social learning is a fundamental shift in how people work, accelerating and broadening individual and organization reach 

(ASTD,2011). Social learning occurs naturally in groups – conferences, class rooms, teleconferences, emails and whatsapp, blogging. 

Social learning does not replace training. The purpose of the study is a framework for organization to start adopting a learning 

management system that is enhanced to capture the social learning in all organizations to tap knowledge. 

 

361 Resolving Uncertainties on Market Structure Using Social Media Data 

Vedha Ponnappan, Indian Institute of Management, Bangalore, vedha.ponnappan@iimb.ernet.in 

Preeti Krishnan Lyndem, Indian Institute of Management Bangalore, preeti.k.lyndem@iimb.ernet.in 

 

Associative memory network theory from Cognitive Psychology is increasingly being used by marketers to understand how 

consumers store information about brands in memory. Brands perceived as related are stored linked and activated together in memory 

during decision-making. In this research we use network analytic techniques on actual social media data of Indian automobile market 

to demonstrate how specific brands are actively considered together in a purchase decision context. We show how marketers can use 

this technique to resolve uncertainties on consumer perceived brand positioning competition analysis perceived complementarity 

substitutability and centrality of brands etc. 

 

489 Antecedents of Virtual Social Networks Diffusion: An Empirical Investigation 

Satish Krishnan, Indian Institute of Management Kozhikode, satishk@iimk.ac.in 

 

Drawing from Rogers‟ diffusion of innovation theory and Hofstede‟s typology of national-culture, and by utilizing the archival-data 

from 53 countries, this study finds that (1) information and communication technology (ICT) infrastructure and human-capital in a 

country are positively associated with its virtual social networks (VSN) diffusion; and (2) uncertainty avoidance negatively moderated 

the relationships of ICT infrastructure and human-capital with VSN diffusion.Findings contribute to the knowledge base of VSNs by 

highlighting the contingent role of uncertainty avoidance, and provide indications to practice on managing VSN diffusion in a country 

by leveraging the effects of its ICT infrastructure and human-capital. 

 

490 Impact of Social Media Application on Indian Bank’s Reputation: A Study among young professionals 

Reena Mehta, Mumbai University, reena.m@somaiya.edu 

Nupur Gupta-Bhattacharya, Mumbai University, Nupur.b@somaiya.edu 

 

There has been a substantial change in the way the communication flows from the banks to their customers about their product 

offerings. The new way of interacting is perceived to create a better corporate reputation in the minds of its customers.The purpose of 

this study is to analyze the impact of social media applications used by banks for enhancing their reputation. The quality of 

information provided by banks through social media platforms are categorized on efficiency, outcome orientation and customer care. 

The impact of each of these three variables on the banks reputation recommends interesting results.  
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372 An Examination of the Beta Stability in the Indian Capital Market 

Harish S N, Mangalore University, snharishuma@gmail.com 

Mallikarjunappa T, Mangalore University, tmmallik@yahoo.com 

 

Whether or not betas based on the market index remain stable over a period of time is a debated issue in the stock market. The 

portfolio manager assume in their analysis is that the betas remain stable over the holding period. We use the S&P BSE Sensex 

companies from the year 1995 to 2010 to examine whether the betas remain constant over time periods. Our results show that the 

betas vary across time periods and therefore, historical betas need to be used with caution by the portfolio managers. 

 

375 Impact of Venture Capital Investment on Stock Prices 

Rajani Ashok Karkera, Mangalore University, rajanikarkera@gmail.com 

Mallikarjunappa T, Mangalore University, tmmallik@yahoo.com 

 

In this study we examine whether the venture capital holdings in the capital structure of the companies bring any behavioural changes 

on the share prices. We found 7 companies from BSE 200 having venture capital investments in their capital structure. We adopt event 

study methodology to study the pre and post behaviour of share prices in relation to venture capital investment. We compute the 

abnormal return, CAAR and „t‟ test to know the changes in the daily stock returns for 61 days. We found that investors cannot earn 

abnormal returns by investing in venture capital invested firms. 

 

523 Investors’ Behaviour in the Capital Market: A Study 

T Manjunatha, Visvesvaraya Technological University, tmmanju87@rediffmail.com 

Mallikarjunappa T, Mangalore University, tmmallik@rediffmail.com 

 

Behavioral finance is emerging as the major branch of financing in the recent times. This paper attempts to analyse the investors‟ 

bevariour in the Indian capital market.A sample survey of 100 investors‟ was conducted in Mangalore city to know the various 

dimensions of the investors‟ behaviour.The study reveals that women save more than men while the earnings of the men are more than 

that of women,savings and the age are positively related,Younger investors have more the preference for equities than older 

investors,returns on investment is more in equity market than in real estate. 

 

524 Do Fama and French Factors Explain Portfolio Returns in Indian Capital Market? 

T Manjunatha, Visvesvaraya Technological University, tmmanju87@rediffmail.com 

Mallikarjunappa T, Mangalore University, tmmallik@rediffmail.com 

 

The study is based on returns of stocks traded in the NSE during the period 1996-2010. Portfolios of ten stocks ranking from high to 

low book-to-equity are formed and their returns are regressed over the Fama and French three factor portfolios - market, size and 

value. The study shows that high and medium value portfolios (high and medium BE/ME) are well explained by all three factors, but 

the low BE/ME portfolios are explained by market factor alone. 

 

706 An Analytical Study on the Determinants of Capital Structure in India 

Sathyanarayana Shivananjiah, M P Institute of Management, sathya4u.s@gmail.com 

Nagesh Malavalli, M P Institute Management, nmalaval@mpbim.com 

 

This study intends to examine the relationship between various determinants or factors [Profitability (PR), Assets Tangibility (AT), 

Growth (GR), Size (SZ), Non Debt Tax Shield (NDTS) and Business Risk (BR)] and its impact on the capital structure (debt equity 

ratio of the firm) of the Indian Automobile and Pharmaceuticals Industry. At the very first step the collected information will be tested 

for multi co linearity and then six variables multiple regression models will be used to assess the influence of defined explanatory 

variables on capital structure. Finally, these results will be compared to the available evidence. 
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337 Exploring Talent Management in IT Industry in Kerala 

Jnaneswar K, TKM Institute of Management, jnaneswar@gmail.com 

 

Talent management is defined as a set of inter related work force management activities concerned with identifying, attracting, 

developing and retaining key people. The present study intends to study the talent management system in Information Technology 

organizations in Kerala. Results show that both HR managers and Key employees agree that there exists a significant positive 

correlation between the different components of talent management system. Factor analysis indicate that the levels of influence of 

various factors in each of these components are not the same. The present study provides a conceptual frame work for practical 

implementation of TM in organizations. 

 

396 Prisoners of Process - Rethinking Management and Change in IT Services 

Avinash Rao, Cognizant, avinash4.rao4@cognizant.com 

Jayathirtha Rao, Cognizant, JayathirthaR.Rao@cognizant.com 

 

IT service companies are under pressure. Projects running effectively are being asked to be more efficient, delivering the same value 

with lower costs; at the same time cost-efficient projects are tasked with more effective value-delivery to Business. The authors (both 

IT services delivery managers) look at how each of their projects are prisoners to a specific way of work (Agile,LEAN) that prioritizes 

effectiveness or efficiency at the cost of the other attribute. In this session we will share how we use a Double Helix model to respond 

to customer demands, includes structures and models for change. 

 

409 Organizational Support and Career Self Management Behaviors: Study Among IT Employees 

Jominy Joice, M G University, jominyjoice@gmail.com 

Siby Zacharias, M G University, sibyzac@gmail.com 

 

The study envisages finding out relationship between perceived organizational support (POS), leader member exchange (LMX) and 

practice of career self management behaviors. The contemporary career environment signifies the increased role of career self 

management behaviors which had both positive and negative organizational outcomes. The data shows that organizational support  had 

direct relationship with career self management behaviors. This paper is an account of the quantitative research study based on 

primary data derived from employees of IT parks in Kerala. The data derived through pre-tested structured instrument. The article 

concludes by considering the implications for future research. 

 

491 Digital Technologies and Developing Countries: Prospects, Potential and Challenges 

Chhavi Rana, UIET, MDU, chhavi1jan@yahoo.com 

Sanjay Jain, NIT, skjain@yahoo.com 

 

Digital technology can reshape every aspect of the modern enterprise as well as human life even though the potential impact of digital 

technology varies widely by industry. Technological advancements are explicitly linked with globalization. The internet revolution 

has increased the rate of globalization, as the rapid expansion of the World Wide Web creates an irretrievably networked world. 

Digital technology as being a key requirement for economic growth, and that also place considerable emphasis on the need for 

improved and innovative technological capacity. This paper analysis the prospects, potential and challenges of digital technological 

innovations in developing countries. 
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111 Gender And Leadership Styles: A Study of Tomorrows Leaders in Chindia 

Amit Shah, Frostburg State University, ashah@frostburg.edu 

Jyoti Rana, DAVC College, jyotid_123@yahoo.co.in 

Michael Monahan, Frostburg State University, mmonahan@frostburg.edu 

Yan Bao, Frostburg State University, ybao@frostburg.edu 

 

Leadership is an integral component of the success of any organization or country. The two largest countries; China and India were the 

focus of this study. In order to help firms and their respective countries, university students preparing to enter the workforce need to 

develop their leadership skills. This study sought to ascertain their leadership style via the Bolman and Deal Four Frame Model. An 

analysis of the leadership style and frames by country and by gender was conducted. Statistically significant differences were revealed 

and recommendations offered for developing the leadership potential in tomorrows leaders in these two countries. 

 

335 Impact of Emotional Quotient in Antenatal Care of Women Employees 

Swaminathan E V, ITM, evswami@gmail.com 

Shubhada Neel, Neel Clinic, spneel@gmail.com 

Gireesh E V, ITM, egireesh@gmail.com 

 

532 women(254 Study & 278 control group )attending the antenatal clinic at Neel clinic in Panvel, Navi Mumbai India were enro lled 

between 18-28 Week of pregnancy from May 2012 to April 2014 in prospective non–randomized matched interventional study . 

Comprehensive antenatal care included Stress Management by enhancing their EQ through relaxation techniques , personal 

counselling and meditation .It helped in managing negative feelings like anger, insecurity ,worries and fear. Results -Complications 

such as pregnancy-induced hypertension PIH with associated IUGR p < 0.001 were significantly lower and thereby leading to healthy 

and empowered human resources of mother and baby. 

 

447 ICT use by Indian Women: Exploring patterns of adoption and use 

Anindita Paul, Indian Institute of Management, aninditapaul@hotmail.com 

 

Recent figures on ICT penetration suggest that ICT use in India is becoming an interesting phenomenon. Latest statistics show gender-

wise differences in internet use across the world. In this study we look at women‟s use of ICT in Kerala using semi-structured 

interviews of 10 subjects. The study has implications for businesses and government that can gain by a holistic understanding of 

women‟s use of smartphone and market products as well as make services favourable to them. Indian government can also ensure 

higher digital inclusion, therefore addressing the challenges of the modern society through digitally based solutions. 

 

459 Role of Advertisements in a Gender Sensitive Society 

Swatantra Asija, IIM, swatantra@iimidr.ac.in 

 

Advertisements do play a significant role in developing gender identities. Many of the popular theories depict traditional portrayal of 

lead characters in advertisements as a major barrier in bringing substantial change in society. With this background, the paper intends 

to explore whether a non-traditional portrayal of characters in recent advertisements is a result of changed mindset or is leading us 

towards a broader mentality. Apart from doing a comparative Content Analysis of the old and new versions of these advertisements, 

the paper also brings forth the mass opinion of the Customer appeal of these versions. 
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351 Prepardness for E-commerce in India 

Ajay Lunawat, Eduport Career Solutions Private Limited, ca.ajay.lunawat@gmail.com 

Dipti Lunawat, SCMS, diptiy3k@gmail.com 

 

India is witnessing the fastest and biggest business revolution i.e. E-Commerce. It's majorly utilization of internet as a platform of 

doing business, which starts with identification of right product or service and finally placing an order, making the payment and 

getting the same delivered. Preparedness for controlled growth is necessary for all the stake holders whether it's government, 

regulatory authorities, investors, financiers, vendors, bankers and the customers. This paper highlights the key areas of the 

preparedness for the opportunities and challenges of E-commerce in India. 

 

395 E-tailing in India – Innovative Supply Chain/Logistics Infrastructure 

Shajahan Alam Khader, HKBK College of Engineering, shajahan_kk@yahoo.com 

 

The rapid growth of e-commerce in India has led to the following:a) Internet penetration to remote areas.b) Tech savvy Buyers.c) 

Change in the shopping style / habits of buyers to obtain greater savings as well as other conveniences.This trend will revolutionise the 

order fulfilment and inventory management processes. In the competition between traditional retail chain model and e- tailing model, 

the later has a clear edge due to the utilisation of technology and tangible / intangible benefits.The paper analyses this area and need to 

create innovative Supply Chain Infrastructure which will be unique to India. 

 

411 Impact of Online Banking Services on Customers Satisfaction 

Gurunath Fagare, Smt. Gangabai Khivaraj Ghodawat Kanya Mahavidyalaya, fagareg@yahoo.co.in 

 

The study intended to understand impact of online banking services on customer satisfaction Data base was secondary and primary 

Structured questionnaire was executed to 100 respondents selected on convenient basis for collection of primary data Customers are 

more satisfied with internet banking Gender and experience affected satisfaction level but income and education do not affect more 

Among all internet banking service is more popular Cost-effectiveness and user-friendliness give more satisfaction By adopting 

advanced technology banks are transforming from cash to cash-less system where online banking services are prominent Banks can 

grab this advanced business opportunity with modern ICT base. 

 

485 Antecedents and Consequences of Social CRM Strategies Adopted by E-tailers in India During Peak Season of Demand 

T. Joel Gnanapragash, Sir MVIT, dr.joelprakash@gmail.com 

Prasad Kulkarni, Gogte Institute of Technology, prasadkh90@gmail.com 

 

Social media has redefined corporate communication in India. The unprecedented growth of smart phones and enhanced internet 

consumption has fuelled the growth of social media. It is inevitable for any company to neglect this sunrise media platform. Similarly, 

e-tail industry in India has shown remarkable progress. It has detached its nascent industry tag and forced brick and mortar companies 

to sit up and notice its leap jump. Their spectacular show during Dasara and deepawali festive seasons in terms of reach, awareness 

and sales is mind blowing. Yet, few e-tailers lost their credibility by over promising and under delivering. 
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108 Values in Mobile Payment Using Smartphone: A Five-country Perspective 

Kala Seal, Loyola Marymount University, kseal@lmu.edu 

 

Since its inception, mobile phones have experienced explosive growth and now have become de-facto personal trusted devices for 

communication, entertainment, information access and shopping. Release of the first iPhone ushered us into the smartphone era and 

accelerated the pace of innovation for what can be accomplished using a mobile device. Businesses are now investigating possible use 

of mobile for payments and financial transactions specially for markets with weak or non-existent infrastructure for handling non-cash 

transactions. This paper presents the value of smart-phone based payments through a comparative study of mobile payment in the 

U.S., Russia, Poland, Germany, and Czech-Republic. 

 

412 Internationalization Modes of Business Group Firms: Evidence from India 

Suresh Dasari, Indian School of Business, suresh_dasari@isb.edu 

 

This paper is an empirical study on the internationalization modes of Indian Business Group firms. These modes are different between 

group affiliated and unaffiliated firms. This paper provides a few clear insights into the internationalization efforts of Indian Business 

Group firms. Finally, areas for further research have been suggested. 

 

475 Business and Labour Markets: Comparing the Indian and Chinese Experience 

P.A. Mathew, Fisat Business School, pamathew123@gmail.com 

 

Business in both India and China countries has been impacted to a large extent by thes structural issues of labour and labour markets 

Labour as a factor of productivity will have short term and long term impact on profit and thus to the survival of the firm and even 

industry What has been the impact of labour use patterns to labour market outcomes in both countries Are there significant 

productivity levels of both labour and wages between India and china which has had a negative/positive outcome in terms of the 

survival/prospering of different Industries. 

 

497 Determinants of Electronic Government Maturity: A Cross-national Analysis 

Satish Krishnan, Indian Institute of Management Kozhikode, satishk@iimk.ac.in 

 

Utilizing the TOE theory, this study posits that contextual-factors in form of information-and-communication-technology-

infrastructure (ICTI), human-capital (HC), and governance (GOV) has both direct and indirect relationships with e-government-

maturity (EM) through mediating roles of governments-willingness-to-implement-e-participation (GWIE). Based on archival data 

from 181 countries, results showed that while ICTI and HC were positively associated with GWIE and EM, GOV was not associated 

with them. Further, while GWIE partially mediated the influences of ICTI and HC on EM, it did not mediate GOV–EM relationship. 

Findings contribute to the theoretical discourse on e-government by highlighting the roles of contextual-factors on GWIE and EM. 
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114 Ethics Coverage in Accounting Education: Views from Hong Kong Accountants 

Rachel Wai Yi Cheung, Technological and Higher Education Institute of Hong Kong, rachelcheung@vtc.edu.hk 

Rakesh Kumar Agrawal, Indian Institute of Management Kashipur, rakesh.agrawal@iimkashipur.ac.in 

 

The ethical standards of accountants have been criticized recently. However, hardly few studies are  available on ethics education and 

its relationship with recruitment. This study investigates   the extent to which accounting practitioners regard ethics coverage in 

accounting curricula as important when  recruiting entry-level accountants. It also examines  their views on additional ethics elements 

required beyond  the current accounting syllabi in Hong Kong. The results show that there are significant differences between 

perceptions of female and male accountants.  Respondents suggest that broader  ethics elements such as contents, teaching methods, 

issues relating to work place and values/virtues are required in accounting education. 

 

318 Analysis of Corporate Frauds in India from Ethical Perspective 

Nagaraja Rao Karanam, Alliance University, Bangalore, nagaraja.rao@alliance.edu.in 

 

Business ethics is of paramount importance as many top organizations are continued to be marred by plethora of scandals and frauds. 

Corporate frauds result in loss of market capitalization and brand image of the organizations. They are alarmingly prevalent  across 

countries, and across sectors of the economy. This conceptual paper highlights some of the major corporate frauds since independence 

and their repercussions on social and economic fabric of India. Keeping sustainability as a fulcrum, it attempts to suggest steps that 

companies can and must adhere for running their businesses ethically and thereby minimizing, if not eradicating the corporate frauds. 

 

506 Developing Ethical Behaviour Through Transformation of Consciousness 

Radhakrishna Pillai, IIM, krishna@iimk.ac.in 

 

Ethical violations in the use of Information and Communication Technologies are on the rise, in spite of having several proactive 

measures to create awareness and prevent potential ethical violations both at individual and organizational levels. There is an 

increasing gap between the awareness and action and the primary reason for this gap is the lack of inner powers to practice ethics. This 

paper proposes a holistic approach based on transformation of consciousness to address the ethical issues in the use of ICTs. 
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306 Structural Adjustments of Bank Rate on Assets and Liability Management in India 

Baba Gnanakumar Perbettan, Sri Krishna Institutions, gnanakumar12000@yahoo.com 

Ashwin B, Sri Krishna Institutions, ashwinb12bco010@skasc.ac.in 

Rezhivanth K, Sri Krishna Institution, rezhivanthk12bco137@skasc.ac.in 

 

Bank rate adjustments made by RBI with the aim of reducing the rupee volatility during 2013-14 increased the gap between the 

relative values of assets and liabilities ALM in banks This research explores the impact of bank rate volatility in ALM Based on the 

RBI data for the period 2011-14 we measured the impact of bank rate on ALM by applying variance analysis We found that bank rate 

influence the value of liquidity flows but not the volume of cash flows Hence to reduce ALM gap the costs of cash outflows could be 

managed in accordance to bank rate. 

 

316 Strategy for Profitable Growth through MSME Lending by Indian Banks 

Pankaj Trivedi, K.J. Somaiya Institute of Management Studies and Research, trivedi@somaiya.edu 

 

Rising capital requirements and NPAs are impediments to large lending by Indian banks and thereby their profitability. Indian banks, 

therefore, need to design strategy for their profitable growth through MSME lending. For successful lending to MSME, sector specific 

approach is required by banks. Different approach is required for manufacturing enterprise and service enterprise. Banks need to 

innovate and modify the financial products which are best suitable to them, and also design risk management strategy for MSME 

lending.Key words: MSME, Financial products, Risk management for MSME lending. 

 

382 An Analysis of the Risk-returns of BSE Listed Banks 

Neesha K, Visvesvaraya Technological University, neeshavittal@gmail.com 

T Manjunatha, Visvesvaraya Technological University, tmmanju87@gmail.com 

Mallikarjunappa T, Mangalore University, tmmallik@yahoo.com 

Anil Kumar Garag, Visvesvaraya Technological University, agarag@gmail.com 

 

This study investigates risk- return dynamics of 42 listed banks operating in India for the period 2009 to 2013. The study uses 

regression model to obtain beta. The study reveals that the risk varies across banks and the risk is related to the returns. We found that 

the P/B, P/E, Market Capitalisation/ Enterprise value, Enterprise value/ PBDIT ratios exhibit wide variations over the years. 

 

383 A Study on Financial Position of Public Sector Banks 

Neesha, Visvesvaraya Technological University, neeshavittal@gmail.com 

T Manjunatha, Visvesvaraya Technological University, tmmanju87@gmail.com 

T Mallikarjunappa, Mangalore University, tmmallik@yahoo.com 

Anil Kumar G Garag, Visvesvaraya Technological University, agarag@gmail.com 

 

Banking system plays a major role in supporting economic activity and meeting financial needs of all the sections of the society. This 

study attempts to identify the Public Sector Banks compliance with Basel norms like minimum capital requirement and its relation to 

earning capacity. For this purpose we have use capital adequacy ratio, NPA to net advances, ROA, ROE, credit to deposit and other 

related ratios. We found that State Bank of India is having highest capital to risk weighted ratio as well as earning capacity compared 

to other Public sector Banks. 
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324 Chocolate Package Designs: Influence on Baby Boomers 

Suraj Kushe Shekhar, Kannur University, surajkushe@gmail.com 

Raveendran P T, Kannur University, prof.raveendran@rediffmail.com 

 

This study was conducted to examine the effects of two important packaging cues namely: „Visual Cues‟ and „Informational Cues‟ 

and how senior citizens subjectively evaluated the chocolates based on packages. The results proposed a model where two packaging 

cues (Visual and Informational) showed direct positive influence on consumers purchase decisions .However there were no significant 

differences in the opinion of the senior citizens across these cues. The results of the study emphasise the importance of chocolate 

package designs on consumers purchase behaviour. 

 

480 Cognitive Dissonance: Dissonant Buying Behaviour of Consumer Towards Cell Phones 

Omvir Gautam, G K V, omvircool@gmail.com 

 

This article explores the implications of psychological feature dissonance on varied aspects of consumer shopping behaviour. A 

number of the factors resulting in dissonance post purchase and prior to it are comprehensively studied in this article. It is not certain 

that cell phone users are fully satisfied since they are usually confused with abundant information during purchasing period. It begins 

with the identification of the degree of involvement in the purchase of a product which creates dissonance for a consumer. The higher 

the degree of purchase involvement on behalf of the patron, the lesser would be his dissonance level. 

 

484 Decision Making Styles of Indian Youth Towards Organised Fast Food Outlets 

Deepak Ashokkumar, Sree Narayana Gurukulam College of Engineering, deepakgokulathil@ymail.com 

Sankaranarayanan S, Bharathiar University, drsankarbsmed@yahoo.com 

 

The present study attempts to investigate the decision making styles of Indian youth with special reference to organised fast food 

outlets. The study was conducted among a sample of 678 respondents in the Indian state of Maharashtra. Exploratory and 

Confirmatory factor analysis were used to measure the decision making styles. The study revealed the confirmation of six factors. 

Further, the young consumers were segmented using cluster analysis technique. The analysis revealed two segments of respondents. 
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103 Practice Transformation Model for Patient Centered Medical Home (PCMH) in US 

Arun Sen, Texas A&M University, arunsen.tx@gmail.com 

Atish P. Sinha, University of Wisconsin at Milwaukee, sinha@uwm.edu 

 

The current state of practice transformation for medical home in US healthcare is uncertain No solid basis exists to help transform a 

practice into a medical home to get NCQA‟s PCMH recognition In this manuscript we survey literature on practice transformation and 

process modeling to create a set of key standard processes called Key Process Areas KPAs essential for practice transformation We 

have collected retrospective verbal data from experts involved in getting Level-3 NCQA PCMH 2011 recognition for their 

organizations The data were transcribed and analyzed We find that KPAs are useful in explaining these practice transformations. 

 

550 Creating Peoples’ Brand for Inclusive Growth in India: Case of Vindhya Valley 

Manmohan Yadav, Indian Institute of Forest Management, manmohanly@gmail.com 

 

Creating Brand Equity is major corebusiness strength of profit making organizations corporate for commercial products However the 

concept of brand building can be effectively implemented for products made by small medium and even traditional household scale 

operations Though there are examples of such brand building efforts like Tribes India Vindhya Valley Chhattisgarh herbals etc 

however these people‟s brands the term used to depict the profit making objective along with social objective of enhancing income 

generating opportunities to the rural poor have not been able to grow beyond the threshold level to really make a mark in the 

consumers minds. 

 

552 Persuasiveness of Advertising: Relationship Between Attitude and its Components 

Srividya Raghavan, Institute of Management Technology, srividya.rags@gmail.com 

 

Disparate streams of persuasion research prescribe alternative approaches to effective attitude change process. However, the answer to 

the question: whether a rational or emotional message is more effective in a given context remains contentious. In a quest to assess the 

effectiveness of advertising messages, a comprehensive conceptual framework of persuasion theories, hinging on the structural 

understanding of attitudes was proposed. The framework was tested for validity and implications in a set of three experimental studies 

& analyzed using SEM, Repeated Measures Anova. The research indicted the mediating role of attitude functions in the relationship 

between attitudinal components and overall attitude. 

 

742 Effect of Neuromarketing on Advertising 

Sunita Kumar, Christ University, sunita.kumar@christuniversity.in 

 

Advertisers have most of the time used science to peer into consumers‟ brains. Today neuromarketing has given them the power to 

delve into our subconscious .It is always difficult for marketer to understand their customer mind set. How customer select particular 

product or services where they look for information and how they look for information . To investigate how attention levels influence 

users, this study uses neuromarketing to measure the level of attention that results from an advertisement exposure and explores how 

different levels of attention influence users in conscious and unconscious ways. 
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106 Microfinance and Microcredit Network of Self Made Social Servants and Fraternal Capitalist Accumulation in Rural 

Odisha 

Bhabani Shankar Nayak, Salford Business School, University of Salford, Manchester, b.s.nayak@salford.ac.uk 

 

This paper is an ethnographic examination of microfinance and microcredit institutions and its networks in the state of Odisha. The 

paper attempts to ask how self-employed NGO workers, activists and self-proclaimed social servants have moved up in the economic 

ladders of Odiya society with the help of their social networks. It studies microfinance/microcredit agencies and the ways in which 

local capital formation takes place by bridging the gap of formal financial institutions with informal ones. The notion of fraternal 

capital provides local sites of accumulation process with the help of social networks transformed itself into economic 

interactions/relations of production and consumption. In this process; it solves the internal contradictions of capital in the local level. 

 

325 Dynamics of USD/INR Forwards in the Indian Foreign Exchange Market 

Maram Srikanth, Indian Institute of Management Shillong, msk@iimshillong.in 

Krishna Reddy Chittedi, Central University of Tamil Nadu, krishnareddy5111@gmail.com 

Naliniprava Tripathy, Indian Institute of Management Shillong, nalini_prava@yahoo.co.in 

 

The study is an attempt to understand dynamics of USD/INR forward market through primary data (questionnaire). It is observed that 

forward contracts play an important role in addressing the exchange rate risk. It is noticed that qualitative attributes like market 

sentiments, expectations, political stability and financial news play a vital role in determination of forward premia apart from 

quantitative factors viz., Interest Rate Differential, Crude Price, Net Intervention of RBI, lagged values of forward premia and 

Turnover in the foreign exchange market. The findings of the survey have policy implications since forward premia affect all sectors 

of the economy. 

 

358 P/E Effect – A Test on BSE-500 Companies 

Janet Jyothi Dsouza, Mangalore University, janetjyothidsouza@gmail.com 

Mallikarjunappa T, Mangalore University, tmmallik@yahoo.com 

 

In this study, we examine whether high P/E portfolios perform better than low PE portfolios. We use nine-year data from year 2005 to 

2013 of BSE-500 stocks and apply Basu (1977) methodology. We construct 10 portfolios based on P/E ratio rankings and investigate 

the returns of these portfolios. The results show the superior performance of high P/E portfolios compared to low P/E portfolios in 

Indian stock market. Therefore, we conclude that there is high PE premium in the Indian market and this result is contrary to 

international evidence. 

 

403 Impact of Mergers and Acquisitions on Corporate Financial Performance 

Prathibha Rani, Mangalore University, prathibharani87@gmail.com 

Mallikarjunappa T, Mangalore University, tmmallik@gmail.com 

Shashank Hiremath, 0, shashankmh2000@yahoo.co.in 

 

Mergers and Acquisitions (M&As) as a corporate restructuring strategy gives an opportunity to companies to increase its market 

share. The objective of the present study is to study the impact of M&A deals on the financial performance of acquiring companies in 

India. A total of 20 companies constitute a sample of Indian Electricity sector companies which involved in M&A deals covering a 

period 2000-2013. The study attempts to find the difference between pre-merger and post-merger performance of companies in terms 

of liquidity, profitability and solvency. 
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380 Managing H R Challenges in the Dynamic Business Environment 

M. Rajya Laxmi, JNTU, Hyderabad, laxmi.gunna@gmail.com 

M. Satya Vathi, Kakatiya University, satyamandala@hotmail.com 

M. Sudhir Reddy, JNTU, msudhir_reddy@yahoo.com 

 

The Great Recession, companies worldwide are responding to known and unknown external forces with caution, focus and a keen eye 

towards survival. Human resources is expected to play a leading role in this environment by continuing to be more engaged than ever 

in developing and retaining talent, containing and reducing costs, and aligning its activities with the overall business strategy. In this 

paper, we would be discussing the various issues and challenges that HR is facing in today‟s corporate environment. The study is 

based on the secondary data which is been collected from various research studies. 

 

389 Competency Model for Effective Trainers 

Divya Bhatia, Symbiosis International University, divyabhatia26@gmail.com 

 

Training and Development is an integral part of every organization. They spend a huge amount of money in creating the training 

opportunities for the employees; hence the effectiveness of trainers plays a very crucial role.The scope of our paper is limited to one 

critical factor which is competencies of a trainer that can contribute to training effectiveness. The aim of our paper is to develop a 

theoretical framework for Competencies of an Effective Trainer based on synthesis of exhaustive literature review and to further 

outline research directions which can help scholars take the research to the next level. 

 

410 Mentoring and Affective Organisational Commitment: A Study Among Select New Generation 

Roshen Therese Sebastian, M G University, roshentheres@gmail.com 

Siby Zacharias, M G University, sibyzac@gmail.com 

 

This study explores the effect of mentoring on affective commitment of employees towards the organization. Past researches show 

that the emotional overtones of affective commitment enhance employees‟ likelihood to stay with the organization and behaviors that 

benefit the employers. Many organizations are invested in formal mentoring programs in order to improve employees affective 

organizational commitment (AOC). The objective of this quantitative study is to examine the relationship between mentoring and 

AOC in selected new generation private sector banks in Kerala. Empirical data is drawn using pretested questionnaire. Implications 

are discussed. 

 

536 Broken Promises: Does Psychological Contract Breach Impact Employee Engagement? 

Rakesh Kumar Agrawal, Indian Institute of Management, rakesh.agrawal@iimkashipur.ac.in 

 

Psychological contract breach, a breach of promised obligations- implicit or explicit- as suggested in the psychological contract, has 

been related to cynicism, lower job satisfaction and other outcome variables. This paper intends to study the effects of psychological 

contract breach on employee engagement in its two aspects – job engagement and organization engagement. It is hypothesized that 

psychological contract breach would be negatively related to job engagement and organization engagement. Data collection is in 

process and the results will be discussed in the final paper. 
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311 Price Dependent Quadratic Demand Inventory Models with Variable Holding Cost and  Inflation 

Rangavajhala Venkateswarlu, Gitam School of International Business, rangavajhala_v@yahoo.co.in 

M. S. Reddy, BVSR Engineering College, naveenasrinu@gmail.com 

 

An attempt is made to develop an inventory model for perishable items when the demand rate is a quadratic function of price and the 

rate of deterioration is a linear function of time. It is also assumed that the holding cost is a linear function of time. Under 

instantaneous replenishment with zero lead-time, EOQ is determined for optimizing the total profit under inflation rate. The sensitive 

analysis is presented with numerical example at the end. 

 

429 Hybrid Ant Colony Optimization Algorithm for Green Logistics using Smartphone 

Prathyash P, NIT Calicut, prathyash_m130459me@nitc.ac.in 

Jabir E, National Institute of Technology Calicut, e.jabir@gmail.com 

Vinay V Panicker, National Instiitute Of Technology Calicut, vinay@nitc.ac.in 

 

Excessive Green House Gas emission and high fuel consumption from vehicles has become not only an environmental problem but 

also an economic issue.Therefore, it is important to develop an economic and eco-friendly navigation system for logistic vehicles. The 

rise of smartphone applications within the transport sector has created new opportunities to solve such problems.In this paper, the 

objective is to minimize fuel consumption and carbon emission in transportation processes for a single-source shortest path problem. 

An Android application using a hybrid Ant Colony Optimization algorithm is proposed to solve this problem. 

 

564 Implementing Queuing Model on Market Research 

Pulidindi Venugopal, VIT University, f14pulidindiv@iimahd.ernet.in 

Arti Golthi, Gitam University, f14artig@iimahd@ernet.in 

Anjani Devi Surreddy, Gitam University, f14anjanids@iimahd.ernet.in 

 

The study concentrates on conducting market research to determine the market potential, which in turn is incorporated with queuing 

model to increase the sales, decrease the dead time and dead stock and finally to increase the profit of the organization. 
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353 Investment Performance of Indian Equity Linked Savings Scheme Mutual Funds 

Krishna Kumar Kadambat, Alliance University, krishnakumar.k@alliance.edu.in 

 

Equity Mutual Funds are one of the important means of pooling risk capital from small investors. ELSS funds are a type of Diversified 

Equity Funds with some distinct regulatory provisions. These regulatory provisions tend to increase the element of risk of these funds 

as compared with the regular Diversified Equity Funds. So do the historical analysis of the performance of ELSS Funds reflect a 

higher element of risk and return as compared to Diversified Equity Funds and Benchmark Indexes? This paper analyzes the risk 

adjusted performance of all ELSS Funds from the Year 2000-01 to 2012-13. 

 

359 Direct Plans of Mutual Funds: A Direct Hit or a Miss? 

Krishna Kumar Kadambat, Alliance University, krishnakumar.k@alliance.edu.in 

Suraj Gupta, Alliance University, gsuraj@bus.alliance.edu.in 

 

As a pro investor measure, SEBI introduced Direct Plans in mutual funds from 1st January 2013. It directed mutual fund companies to 

have a separate NAV for these plans.Direct plans eliminates the role of the distributors and thereby its costs to the funds. An investor 

saves between 0.50% to 1% pa, if he opts for the direct plans. Direct plans are getting popular by the day. This paper tries to analyze 

the inroads made by direct plans and the reasons for the same. It also discusses why these plans could miss its target objective. 

 

367 Performance Evaluation of UTI Mutual Fund Schemes 

Mallikarjunappa T, Mangalore University, tmmallik@yahoo.com 

T Manjunatha, Visvesvaraya Technological University, tmmanju87@rediffmail.com 

Shashank Hiremath, 0, shashankmh2000@yahoo.co.in 

 

Investors invest in mutual funds expecting higher returns than the risk-free returns. Although investments in mutual funds is subject to 

market risk, a large number of investors ivest their money expecting high returns. This paper investigates whether the investments in 

the various schemes of UTI Mutual Fund have given good returns. We use the NAV data from the year 2005 to 2013. The results 

reveal that although 14 of the 15 schemes have given positive returns, only one and three schemes have outperformed the Nifty and 

Sensex, respectively. 
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379 Influence of Social and Economic Problems on the Educational Development of Fishermen 

Veena Priya, M G University, sveenapriya@gmail.com 

K. Sreeranganadhan, M.G. University, smbsmgu@yahoo.co.in 

 

Education is regarded not only as one of the most important human basic need but also as a means for meeting other needs .The 

fishermen as a whole are looked down upon by other communities with contempt and disdain. The main reason of backwardness of 

fishermen community is their lack of education. It is a conceptual paper which mainly focuses on the social and cultural issues 

associated with the fishermen community in Kerala and describes how it act as barriers to the educational development. 

 

430 Counterintuitive Effects of Drug Price Regulation: A Systems Thinking Approach 

Pinjala Srujana, IIM Calcutta, pinjalas10@iimcal.ac.in 

Priya Seetharaman, IIM Calcutta, priyas@iimcal.ac.in 

Rahul Roy, IIM Calcutta, rahul@iimcal.ac.in 

 

Drug price regulation is a subject of intense debate. While prices of drugs are regulated to ensure affordability of essential medicines, 

opponents of price regulation claim that it reduces a firm‟s ability to invest in R&D. However, there are more fundamental, counter-

intuitive effects of price regulation: forced price reduction drives out manufacturers, causing drug scarcity and increased prices; 

reduction in quality; and evasive measures like change in composition. Using systems thinking approach, and cases from the Indian 

pharmaceutical industry, we demonstrate the effect of price regulation on firm decision making, and consequently, availability of the 

drug in the market. 

 

444 Expanding the Financial Services Access for the Poor in India- Critical Approach 

Pankaj Kumar Baag, Indian Institute of Management Kozhikode, baagpankaj@iimk.ac.in 

Vinay Kandpal, University of Petroleum & Energy Studies, vkandpal@ddn.upes.ac.in 

 

We critically look at the factors of expanding financial services access for the poor in terms of measure, impact, policies, barriers and 

promotion along with actions taken in the Indian context in the past and the present. We suggest that the corrective actions to be taken 

in the future should be more dynamic with respect to market development along the path to an inclusive digital financial system tailor 

made to our interventions based around four initiatives: payment system with right scale and size; regular financial services at right 

scale and size; partnership with new differential players; and research and Innovation. 
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370 Return Linkages Among Returns From Stock Markets 

Mrinalini Srivastava, Guru Gobind Singh Indraprastha University, mrinalinisrivastava26@gmail.com 

Gagan Deep Sharma, Guru Gobind Singh Indraprastha University, gagan.is.sharma@gmail.com 

 

This paper studies inter-linkages among returns from stock markets in Japan, USA, England, India and China. Daily closing levels of 

benchmark indices in five countries are taken for period 6th January 2003 to 21st September 2013. Augmented Dickey-Fuller unit-

root test is applied to check stationary nature of the series; Regression analysis, Granger‟s causality model, Vector Auto Regression 

model, and Variance Decomposition Analysis to find out the linkages between returns. The study leads to two major findings. First, 

that there exist opportunities for diversification for the investors, and second is the domestic factors (macro economic variables) that 

influence stock markets. 

 

507 Identifying stock with Best Investment Value – a Case Study of Brigade Enterprises 

Amuthan Rathinam, Excel Business School, prof.drramuthan@gmail.com 

 

The real estate sector in India is one of the most important sectors for India‟s GDP growth It contributes to around 6.3%to the total 

GDP.The Indian real estate market is currently one of the fastest growing markets in the world This has led to increased keenness 

among many foreign investors that are investing in many big projects 1 To indetify the growth prospects and find out the reasons for 

the profitability when Brigade Enterprises Limited is compared with other other leading real estate Company in India.There nine 

profitabiility indicators have been taken in to account as independent variable. 

 

514 Efficient Capital Structure Mix During Uncertain Economic Environment 

Anupam panigrahi, National Centre for Applied Economic and Policy Research, panigrahister@gmail.com 

Mamta Gaur, Veltech Business School, mamtagaur@veltechuniv.edu.in 

 

Uncertainty is the law of nature since every activity in the world is related to each other and the effect of one have an effect on the 

other. In this paper we have tried to find out what are the environmental factors that are available in uncertain environment. Since the 

main aim of business is to effectively utilise its resources the finance manager should always follow the principle to maximise the use 

of available resources through efficient capital structure mix. Here we tried to find the capital structure policy during uncertain 

environment and management‟s challenges to meet it. 
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373 Risk Identification and Taxonomy in Small Hydro-power Projects of Uttarakhand 

Neha Chhabra Roy, Alliance University, nehang201112@gmail.com 

N G Roy, Smartplay Technologies, ngroy1404@gmail.com 

Krishan Pandey, University of Petroleum & Energy Studies, ngroy77@gmail.com 

Sumeet Gupta, University of Petroleum & Energy Studies, neha.chhabra@alliance.edu.in 

 

In this paper risks have been identified in small hydro power (SHP) projects using global literature review, it was noticed that there are 

around 37 risk variables are associated with SHP projects across the world. However, in case of Uttarakhand SHP projects all these 

risk variables are not applicable as was observed with the expert opinion of uttarakhand SHP projects investors, officials with average 

experience of 15-18 years in the form of semi structured interview. A total of 32 risk variables were found to be significant for 

Uttarakhand which further classified into operational & Construction stage small hydro power projects. 

 

555 Rapid Loan Growth and its Effects on Credit Risk of Indian Banks 

Gopikumar Venugopal, Amrita University, gopikumarv@gmail.com 

Sangeetha Gunasekar, ASB- Amrita Vishwa Vidyapeetham, sangeetha1000@gmail.com 

 

We investigate whether rapid loan growth is a significant determinant of loan losses for Indian commercial banking sector using data 

from 50 scheduled commercial banks in India during the sample period 2004- 2013. We test the hypothesis on the relation between 

rapid loan growth and loan losses. The results suggest that rapid loan growth has a significant influence on the loan losses for the 

sample set during the sample period. 
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394 Spirit at Work & Its Relation with Individual and Organizational Valued States 

Jaichitra Deivasigamani, University of Madras, mdjaichitra@gmail.com 

P. T. Srinivasan, University of Madras, ptsreen@rediffmail.com 

 

In the pursuit of achieving higher economic performance and productivity many organisations had begun to notice of a new 

phenomenon called as Individual Spirit at Work. The goal of this paper is to analyze Spirit at Work and to explore the nexus between 

spirituality, work attitudes and individual and organizational outcomes.The work attitudes studied are organizational Commitment and 

Job Satisfaction. The Outcomes are Subjective Vitality, In role Behaviour Individual Productivity, Organaisation Based Self Esteem 

and Life Satisfaction .This research is significant as it highlights the dynamics of the relationship between Spirit at Work, work 

attitudes and Individual and Organisational Outcomes. 

 

463 Integral Development & Change at the Level of Inner Processes 

Uma Narayanan, Indian Institute of Technology Madras, unarayanan@gmail.com 

Arul Dev V, People First Consultants Private Limited, aruldev@peoplefirst.co.in 

Vijayalakshmi V, Indian Institute of Technology Madras, viji@iitm.ac.in 

 

In a world shrinking in space and time, change is accelerating. Even the best of learning and development models like competency 

frameworks are insufficient, as by the time a competency is developed a new one is demanded. Focusing on development from within 

- at the level of the inner process (mental, vital life-force, physical and deeper self) enables a more fundamental level of development, 

which in turns accelerates our external manifestation and adaptability to change. This paper explores one such applicable framework 

of inner development based on integral yoga of Sri Aurobindo that enables deeper self-awareness and integral change. 

 

508 System Thinking and Sustainability Through Spirituality: A Case Study on Rajyoga 

Radhakrishna Pillai, IIM, krishna@iimk.ac.in 

 

Sustainable development focus on economic, social and environmental developments in a holistic manner. There is a strong inter-

relationship among spirituality, systems thinking and sustainable development as spirituality develops systems thinking capabilities 

which are essential for sustainable development. This paper examines the development of systems thinking capabilities and 

sustainability through a case study on the ancient spiritual practice Rajayoga. This is done by examining the interplay among the 

physical power and the meta physical powers or the spiritual powers. It also identifies the leverage points and the intervention strategy 

used for sustainable development. 
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408 Power of e-WOM as the Next “p” in Marketing 

Mithra Manmadhan, CET School of Management, dianeshia@gmail.com 

Suresh Subramoniam, College Of Engineering Trivandrum, sureshsubramoniam@gmail.com 

 

Word of mouth influence has a heavy impact in marketing. This in the pre-internet era is slow and hence did not catch much attention. 

But today, with SMAC and speedy processes available for lower prices, has given added power to the consumer in the form of e-

WOM. This study is aimed at analysing how digital media accentuates a shift in consumer power. It also analyses emerging 

technologies which reduces the cost of information spreading in the internet era, its implications on consumers, marketers and other 

stakeholders and discusses drivers responsible for e-WOM. 

 

476 Enhancement of Marketing of Rural Crafts Through Saras Mela: An SGSY Initiatives 

Moutrisha Ganguly, University of Kalyani, moutrisha.ganguly@gmail.com 

Sudipta Sarkar, University of Kalyani, sudiptasarkar235@ rediffmail.com 

 

During 1999-2000 to cope up with the effect of globalization and industrialization the Ministry of Rural Development MORD took an 

initiative under Swarnjayanti Gram Swarozgar Yojana SGSY scheme through SARAS mela to bring a revolution in the strategy of 

marketing of rural crafts for promoting rural products building the capabilities of swarozgaris and opening up of income opportunities 

of rural artisans involved in the Swarnjayanti Gram Swarozgar Yojana SGSY scheme The present paper based on the secondary 

information gives an overview and present situation of SARAS Mela and its importance in marketing of rural products and improving 

the livelihood. 

 

529 Go To Market Strategies for Emerging Business Opportunities in E-tailing Industry 

Susnato Lahiri, IIM, susnatol17@iimk.ac.in 

Keshav Kumar, IIM Kozhikode, keshavk17@iimk.ac.in 

Joffi Thomas, IIM Kozhikode, joffithomas@iimk.ac.in 

 

The objective of the paper is to examine the challenges faced in formulating and implementing innovative go-to market strategies in e 

commerce space. Emerging e-retailing companies have to address several challenges namely product differentiation, door-step 

delivery, trust of consumers, competing with offline stores, generating leads and converting them, customer engagement strategies and 

revenue models including pricing. A descriptive case based on in depth interviews of top management executives is used to examine 

the challenges faced by a leading online jewelry retailer. The contribution of the paper is to develop an understanding of these issues 

in practice. 
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330 Antecedents of Customer Engagement in Social Media and Impact on Loyalty 

Pradeep B. Salgaonkar, Sri Sri Institute of Management Studies, pradeepsalgaonkar@gmail.com 

Seema Salgaonkar, Govt. College of Arts, Science and Commerce, seemasalgaonkar@yahoo.co.in 

 

Issues like customer engagement and loyalty are gaining prominent attention among organizations involved in social media marketing. 

In this paper we attempt to find out the antecedents of customer engagement in electronic goods segment Total 30 variables pertaining 

to constructs customer engagement and customer loyalty in social media were identified and subjected to factor analysis giving us four 

factors which are the antecedents of customer engagement These were subjected to regression with loyalty as a dependent variable 

The regression results show a significant relationship. 

 

355 Extrication of Key Accounts Amidst Existing Customers – Pivot for Effective KAM 

Mahesh Appakaya, Ballari Institute of Technology and Management, appakaya.mahesh@gmail.com 

Dinesh G.P., Ballari Institute of Technology & Management, gurrumdinesh@gmail.com 

Jaysheelan N, Ballari Institute of Technology & Management, jaisheelann@gmail.com 

Jagadeesh Babu K, Ballai Institute of Technology & Management, jagadeeshkanugol@gmail.com 

 

Bargaining power of key accounts is mounting requires special attention to satisfy their unique needs, effective KAM ensures 

sustainable competitive advantage Thus extricating key accounts from existing customers pivotal for long run prosperity Survey 

unveiled factors influencing selection of key accounts statistical tools Factor analysis Cronbach‟s alpha Correlation KMO Bartlett‟s 

test Scree Plots percentages Results Assessment unearthed factors affecting selection of key accounts Order stability regularity risk of 

bad debts credit were prominent Recommendations New initiatives suggested in areas of scientific selection of key accounts strategies 

for long term mutually beneficial business relationship and responding quickly to changes. 

 

553 Empathizing Customer Experience 

Pulidindi Venugopal, VIT University, f14pulidindiv@iimahd.ernet.in 

Anjani Devi Surreddy, Gitam University, f14anjanids@iimahd.ernet.in 

Padmavathy C, VIT University, padmavathy.c@vit.ac.in 

 

Since the customer experience being measured through the measurement of its upshot element “Loyalty” in terms of trust worthiness 

and confidence; it is complicated to structure the regulatory rubrics for Customer experience. By incorporating emotional and 

perceptual distortion over time, customer experience is subjective to unpredicted static, partial dimensions. This paper aims to 

analytically assess the conceptual validity of customer experience as a construct and propose an integrated model which assimilates 

brand performance, perception and Loyalty. 
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345 Information Content of Implicit Spot Prices Embedded in Single Stock Future Price 

Rajesh Pathak, IBS, rpathak@ibsindia.org 

Thanos Verousis, University of Bath, T. verousis@bath.ac.uk 

Yogesh Chauhan, IBS, yogeshch@ibsindia.org 

 

We examine the information contained in the pricing error using portfolio approach where portfolios are formed based on the relative 

deviation of spot prices from cost of carry-implied spot prices. We argue that if the SSFs market were the venue where informed 

traders place their trade then the implied prices, which are futures market assessment of equilibrium stock values, would differ from 

observed spot market prices. Since the spot and derivatives, markets are linked through an arbitrage relationship, the relative price 

differences of implied stock prices from observed stock prices could reveal information about future stock prices.  

 

421 Does Gold Futures Architect Price Innovation in NSE Indices? A Volatility Analysis 

Ira Bapna, Maharaja Ranjit Singh College, irabapna@rediffmail.com 

Vishal Sood, Maharaja Ranjit Sing College of Professional Sciences, atvishal@yahoo.com. 

Navindra Kumar Totala, Institute of Management Studies, Devi Ahilya Vishwavidyalaya., navindratotla@gmail.com. 

 

The present research explored Karl Pearson Correlation between Gold Futures; and NSE Indices as well as Gold Spot individually and 

collectively with respect to volatility clustering, Regression and Granger Causality Test for period 1st, June, 2009 to 31st, March, 

2014. The volatility analysis of Gold Futures with Gold Spot and NSE Indices was done using GARCH (1, 1) Model to mange 

challenges in uncertain environment. It revealed that Gold Futures is an independent variable and posses no pressure of NSE Indices 

returns and Gold Spot but Gold Futures when studied as a dependent variable; there was least impact. 

 

422 Crude Oil Pricing: Fantasies in Stock Futures Pricing in India 

Ira Bapna, Maharaja Ranjit Singh College, irabapna@rediffmail.com 

Vishal Sood, Maharaja Ranjit Sing College of Professional Sciences, atvishal@yahoo.com. 

Navindra Kumar Totala, Institute of Management Studies, Devi Ahilya Vishwavidyalaya., navindratotla@gmail.com. 

 

Present paper had cross-sectional analysis of Crude Futures and Spot, and Nifty Stock Futures using GARCH (1, 1) Model and 

explored Karl Pearson Correlation among the variables individually and collectively with respect to volatility clustering, Regression 

and Granger Causality Test to mange challenges in uncertain environment. It unearthed facts that Crude Futures is independent 

variable and has no bonding of Nifty stock futures returns and spot prices but crude when studied as dependent variable; there was 

least impact. It unfolded fact that stock futures discovered their prices from crude futures for period 1st June, 2009 to 31st March, 

2014. 
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314 Destination Branding and Architecture: Review and Critique 

Abhilasha Chauhan, Jaypee University of Information Technology, c.abhilasha@yahoo.com 

Anupriya Kaur, Jaypee University of Information Technology, anupriya.kaur@juit.ac.in 

Yajulu Medury, Bennett Coleman and Co. Ltd. (Times Group), myajulu@hotmail.com 

 

The competitive positioning of destinations necessitates analyzing the present scenario of India as a tourism brand. The aim of this 

paper is to review destination branding and brand architecture literature and its relevance to promote India as a prospective 

destination. We also highlight some problem areas that need to be addressed in the design of destination branding strategy. In 

particular, this paper supports and extends the ideology of Harish (2010) to brand India with „house of brands strategy‟. This paper 

will meaningfully contribute to enrich the destination branding literature and will provide insights to the Indian tourism marketers. 

 

326 Brand Awareness and Preferences Towards Fast Moving Consumer Durables 

Prakash HS, SDM PG Centre, prakash.hs.mba03@gmail.com 

Mustiary Begum, Mangalore University, mba_begum@yahoo.com 

 

Rural and semi-urban markets are likely to contribute maximum to the sales of consumer durables in India Rural consumer behavior 

and preferences are changing frequently The objectives of present study is to address the issues whether the buying behaviors of rural 

consumers differ based on their level of income and education rural consumer‟s most preferred factor of purchase of durables and to 

know the level brand awareness in rural market The empirical results reveal that profession does not affect significantly on possession 

of consumer durable but income do the level of brand awareness is increasing significantly in rural market. 

 

525 Impact of Game Speed and Persuasion Knowledge on Brand Recall and Brand Attitude 

Devika Vashisht, IBS, dev2007.d@gmail.com 

 

This experimental study explores the effect of speed of advergames and persuasion knowledge on brand recall and brand attitude from 

attention and elaboration perspectives Results indicate that fast-paced advergame players report low brand recall and more favorable 

brand attitude than slow-paced advergame players Players with high persuasion knowledge report high brand recall but less favorable 

brand attitude than the players with low persuasion knowledge This research contributes to the literature of online advertising and 

adds to the marketing knowledge on how to place brands effectively in advergames considering the individual characteristics of 

advergames and the persuasion knowledge of gamers. 
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344 Students Education in Andhra Pradesh and Telengana Aegion – An Asset 

Nynaru Venkatachalapathi, Anna University, vecdr.venkat@gmail.com 

G Janardhana Raju, JNTU, gjraju_06@rediffmail.com 

PC Elumalai, Anna University, elumalaipc.me@gmail.com 

 

Majority of students from Andhra Pradesh and Telangana who have been studying in IIT for Degree. The states have known for its 

prominence on education showing off the dedicated investment to students who prepare for the entrance exam for IITs. Domination of 

students from these states is well known for Indian Institute of Technology. But this position has been further cemented every year 

having the highest number of students who qualified in the IIT JEE. The aim of this paper is to find the planned education system and 

guidance in Andhra and Telengana and it is found to be superior. 

 

517 Attending Classes in a Premier Management Institution - Content or Convenience? 

Deepak Dhayanithy, Indian Institute of Management Kozhikode, deepak@iimk.ac.in 

Subhashree D A, Indian Institute of Management, svatsda@gmail.com 

 

Under-enrollment and falling applications even at prestigious schools highlight management education‟s crisis. The crux is whether 

management education is about content, skill and perspective (classroom); or simply a finishing school and filtering mechanism for 

industry to identify manpower development. It plays out, amongst students, in terms of relative priorities for "CV building" and 

academic experience. In this paper, we use fine grain attendance data to investigate what students‟ value - management content or the 

opportunity to build their profile for success in the job market. This paper is an evidence based step toward informing Institutions‟ 

strategy for management education. 

 

537 Doctoral Students Information Seeking Behaviour: A Case Study 

Anindita Paul, Indian Institute of Management, aninditapaul@hotmail.com 

Rudrani Angira, Indian Institute of Management Kozhikode, rudrania07fpm@iimk.ac.in 

 

With the increasing availability of information through multiple sources academic communities in India need to rethink measures for 

effective support. Studies have shown that graduate students' information behaviour is random and iterative. Adding to the challenge is 

the students‟ preferences for easy sources, quick information, access to library resources and their varying styles of ICT use. This 

study looks at the information behaviour of students in the fellowship program of one of the leading management schools in India 

through three focus group interviews. Reported findings will be a first step towards understanding the challenges of the information 

environment. 

 

562 Six Sigma Methodology in Blended Learning in Educational Sector 

Rinu Vasanth C.R, Karunya University Business School, rinuvasanth@gmail.com 

R. Swapna Kumari, Karunya University Business School, swapnakumari@karunya.edu 

 

This study entitled SIX SIGMA METHODOLOGY IN BLENDED LEARNING IN EDUCATIONAL SECTOR is intended to 

examine the impact of Internet Facilities on Students performance through a Blended Learning as a medium in an Academic 

Institution. Another objective is Application of Six Sigma methodology improves the medium of learning i.e. Internet Connectivity. 

Blended Learning is defined as the approach combines the best elements of online and face-to-face learning. It is likely to emerge as 

the predominant model of the future and to far more common than either one alone (John Watson). 

 

711 Student Employability Skills: Perspectives of Faculty and Employers 

Remadevi O. T., Bharathiar University, otrkrishnan@gmail.com 

V. Ravi Kumar, Bharathiar University, rav_ash@yahoo.com 

 

The paper discusses the emerging need for continuous restructuring and reshaping of the skills-set of students, to prepare them for 

national / global competence. Based on an empirical study on the employability skills of engineering students, the authors present the 

match and mismatch between the perceptions of engineering faculty and employers of newly recruited engineers. The study reveals 

that customer service skills, business awareness, entrepreneurship skills and willingness to learn, are to be given special attention. The 

significance of core employability skills, which include personal qualities, is also highlighted. 
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331 Life Insurance Industry in India: A Customer Value Derivation Study 

Sunny Oswal, Symbiosis International University, oswal_sunny@yahoo.com 

 

The concept of customer value is increasingly becoming a Management Challenge used in strategy and marketing literature in recent 

years. The concept of customer value becomes emphatically significant in a life insurance product especially in India where it is a 

Social Security means. The aim of the paper is to develop a theoretical framework based on synthesis of exhaustive literature review 

and to outline further research directions. This paper also proposes a value index concept for ranking the life insurance companies that 

has to be implemented in lieu of the extant ranking based on the claim settlement ratio. 

 

386 Entrepreneurial Orientation and Performance of Indian Business 

M. A. Joseph, University of Calicut, jsphma@gmail.com 

 

Entrepreneurial Orientation (EO) is the ability of firms to transform entrepreneurial opportunities into new or renewed patterns of 

growth. Entrepreneurially-oriented firms find out and pursue possible avenues for achieving growth through an emphasis on 

innovation, risk-taking, pro-activeness, autonomy, and competitive aggressiveness within their strategic processes and behaviour. 

There is a general agreement as per the previous literature that EO does impact on firm performance. The study examines whether the 

concept of EO is applicable to Indian business firms and to measure the level of EO and the relationship with its performance. 

 

455 Factitious Price Fluctuations of Rubber & Apprehensive State of Farmers in Kerala 

Sebin Pious, College of Engineering Trivandrum School of Management, sebincet@gmail.com 

 

Kerala has a fascinating history of rubber plantations which has changed the fate of lakhs of people across the length and breadth of 

the state. This study attempted to investigate the seasonality in price variation of natural rubber in Kerala and how this variation 

affects the economical activities of the producers. More than the direct economical activates the supporting economical activities are 

also considered in this study. 

 

482 Trade Unions are Institutionalizing Violence in the Indian Industries 

D P Sahoo, IMT, dpsahoo@imt.edu 

 

The incidence like strikes and protests leading to unrest had been common industrial relations phenomenon but, the unrests leading to 

violence and killing of executives in organizations are emerging as a trend.Incidences since 2008 a trend of violence have registered in 

organizations e.g. Maruti Suziki India Ltd, Regal Ceramics factory, Powmex Steel, Allied Nippon, Pricol, and Graziano 

Transmissions India.Hypothesis: The trade unions are resorting to violence as their last resort in Indian industries.Methodology: The 

article is an exploratory study and captures the extreme incidences of violence from secondary source and make a cause and effect 

analysis. 

 

494 Leverage Behavior of Indian Infotech of the IT Sector’s Companies in India 

Sarika Keswani, ITM University GWalior, sarika.keswani83@gmail.com 

Vivek Ramakrishna, 0, vivek.ramk@gmail.com 

Mohit Kanjwani, ITM University, kanjwani.mohit@gmail.com 

Shivangee Goyal, ITM University, shivangeegoyalitmu@gmail.com 

 

An important consideration in financial decisions is determining optimal level of capital structure since a right choice can maximize 

shareholder‟s value The objective was to observe the influence of explanatory variables on the corporate debt ratio.To examine capital 

structure data was obtained from annual report of forty six IT companies listed Indian stock exchange during ten-year period Six 

independent variables were analyzed to measure their impact on debt ratio Additionally a macro-economic variable was also examined 

to evaluate the impact of GDP rate on debt The result reveals that three variables growth profitability and risk affect the capital 

structure. 
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377 Psychological Ownership: Its Relationship with Interpersonal Trust and Work Outcomes 

Divya Kumar, DOMS, University of Madras, divya.kumar09@yahoo.in 

Srinivasan P T, Department of Management Studies, University of Madras, ptsreen@rediffmail.com 

 

Organisations have realized that employees are satisfied with pay checks rather they consider on the emotional connect Employees 

attitude and behaviour at the workplace contributes to organisational survival and long-term productivity The traditional managerial 

practices are now under captivity Contemporary style of management strategies are sought after The concept of psychological 

ownership is based on three motives efficacy and effectance self–identity and having a place to dwell Efficient management of 

employees has a direct impact on their effectiveness contributing towards the organisation This article attempts to build on the theory 

of psychological ownership and future scope. 

 

392 Employee Engagement and Organisational Commitment Among IT Sector Employees 

C V Lolitha, M G University, cvlolitha@gmail.com 

Johney Johnson, M G University, j.johney@gmail.com 

 

Employee engagement is a measurable degree of an employee's positive or negative emotional attachment to their job, colleagues and 

organization that profoundly influences their willingness to learn and perform at work. Employees who are engaged in their work and 

committed to their organizations give companies crucial competitive advantages including higher productivity and lower employee 

turnover. Main purpose of this study is to determine the level of employee engagement by demographic variables and to study its 

relationship with organizational commitment among select IT sector employees in Kerala. The current study reinforces previous 

literature, followed by findings, limitations and conclusions. 

 

522 Effects of Emotional Intelligence on Interpersonal Facilitation of Managers 

Jils Baby Emmanuel, Mahatma Gandhi University, jils_emmanuel2000@yahoo.co.in 

Santhosh P. Thampi, Mahatma Gandhi University, drspthampi@rediffmail.com 

 

Research and discussions of EI predicted the possibility of the linkage between Emotional Intelligence skills and interpersonal 

facilitation. This study was conducted to examine empirically the extent to which Emotional Intelligence contributes to the 

interpersonal behaviours of managers and supervisors in Public Sector Enterprises in Kerala. The sample comprised of 500 

respondents of which 243 were Managers and 257 were Supervisors in Public Sector Enterprises in Kerala. The data were analysed 

using SPSS 21 in which tools such as ANOVA, Correlation and Regression were applied. The results indicated that there is highly 

significant and positive relationship. 

 

533 Self Management – An Underrated Skill 

Vinay Gudi, Mulund College of Commerce, University of Mumbai, prof.vinaygudi@gmail.com 

 

Leadership translates vision into action; it‟s always the cornerstone of management. However discipline is a much greater & much 

more challenging leadership skill than vision. Is the symbolism of leadership overrated? Are Executives desperate for someone to tell 

them what to think & do or are unable to act on their own? Empowerment of executives is needed to make the entire organization as 

learning organization. Micro-managing learning needs can be rewarding. An individual adorned with self management skills will 

survive even in uncertain times. There is dire need for both management education & industry to introspect and act. 

 

754 Professional Fatigue: An unseen peril slowly annihilating engaged employees. 

Deepshikha Kalra, S.B.Patil Institute of Management, deepshikha237@yahoo.co.in 

Daniel J Penkar, S.B.Patil Institute of Management, drdanielpenkar@rediffmail.com 

 

Over the past decade, and particularly in the past few years, employers and employees have faced human capital challenges and an 

uncertain economy. The economic downturn, global competition and ever emerging  technologies have taken toll on the overall 

emotional and physical wellbeing of employees, resulting into burnout or professional fatigue which is affecting the otherwise highly 

engaged employees in not so positive manner.  This paper is an attempt to bring into the notice the perils of professional fatigue which 

is slowly penetrating and bringing down the productivity and passion of engaged employees. 
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310 Role of MIDC in the Development of the Engineering Enterprises in Navi Mumbai 

Anil Sarode, M.J. College, sarodeanilmjc@rediffmail.com 

Prashant Bhagat, Chetana College, prashantbhagat1209@gmail.com 

 

The engineering industry has been titled the „engines of growth‟. The tremendous impact and influence it has on industrialization and 

consequently the economy can be clearly seen from the economic scenario the world over. These units have contributed to productive 

capital, value added products, exports of engineering goods. Today, these units have a capacity of manufacturing heavy equipments. 

These units largely depend on the urban and rural demand. The units in this sector were studied based on the available data from 

survey with special reference to Navi-Mumbai MIDC Industrial area. 

 

368 Assertive Aadhaar and the Financial Inclusion 

Saroj Koul, O P Jindal Global University, skoul@jgu.edu.in 

Deepak Batra, Center for Supply Chain and Logistics Management, deepak.batra.007@gmail.com 

 

Electronic delivery for cash transfers has re-engineered governance mechanism and the potential for efficient social protection policy 

for the world‟s poor. Aadhaar of India directly transfers money in poor‟s savings-linked bank account, bringing forward a new 

relationship between social protection policy and financial inclusion. Aadhaar, based on asset theory and its vision to reduce poverty 

in India through cash transfer provides incentive to recipient to save for financial wellbeing and to invest in human capital 

development. Aim here is to explore if financial literacy would help in the effective implementation of Aadhaar and help poor 

graduate the poverty. 

 

565 Maintenance Management for Buildings 

S. Arunachalam, Ars College of Engieering, arsengineeringcollege@gmail.com 

 

Indian standards code of practice 15183 is giving guidelines for maintenance management in buildings. Economic appraisal, 

performance appraisal and market value appraisal of building require maintenance management organization. Currently buildings are 

of vertical growth nature. The involvement of maintenance management organization is on demand from project feasibility stage till 

life span of the building. Nevertheless the building permit authority is not insisting for an inbuilt registered maintenance management 

office or organization to clear the sanctioned plan for execution. Rarely the government based organizations, e.g. Public Works 

Department, have maintenance management office section to involve in building planning. 

 

753 Evaluating the Financial Health of Central Public Sector Enterprises in India through Z Score Model 

Bhushan Pardeshi, S.B.Patil Institute of Management, bhushan3182@gmail.com 

Hansraj Thorat, S.B.Patil Institute of Management, hdthorat@yahoo.co.in 

 

The contribution of the Central Public Sector Enterprises (CPSEs) in Indian economy is significant. The CPSEs are proclaimed 

towards gaining control over the commanding heights of the nation and promoting critical development in terms of the social gains, 

strategic value and resources. This paper is an attempt to analyze the financial performance and efficiency of selected CPSEs and also 

evaluate the financial health by using the Altaman‟s Z Score; as the CPSEs are considered as a powerful instrument of bringing about 

the socio-economic transformation in our country. The study shows that ONGC, BEL and RCF are in gray zone where the solvency 

level is medium. SAIL and NTPC are in distress zone. 
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443 Indian Bank’s Performance and Policies & Principles of Financial Inclusion 

Pankaj Kumar Baag, Indian Institute of Management Kozhikode, baagpankaj@iimk.ac.in 

Vinay Kandpal, University of Petroleum & Energy Studies, vkandpal@ddn.upes.ac.in 

 

We tie the performance of Indian banks in a broad framework around the policies and principles of financial inclusion. We find that 

the business aspect of financial inclusion is the biggest psychological barrier in India, though Banks have only recently acknowledged 

that the poor are indeed bankable, and are working towards creating strong business models that will create sustained financial 

inclusion as well as make a strong business sense to the bank themselves. This is possible only when financial inclusion is t reated as 

an essential part of strategic financial sector growth and development by the government and the regulators. 

 

446 Analysis on the Merger Impact of Regional Rural Banks in India 

Amuthan Rathinam, Excel Business School, prof.drramuthan@gmail.com 

 

The objective of this paper is to investigate whether the merger/amalgamation of Regional Rural Banks in India, undertaken during 

2008-09 to 2012-13 has helped improve their performance. Several committees have emphasized the need to improve the performance 

of these banks which play an important role in the rural credit market in India. The study is analytical in nature and makes use of 

-merger and 

post-  To analyze the source in terms of borrowed funds and owned funds. 

 

744 Measuring and Explaining Efficiency of Indian Banking Sector 

Smitha Nair, Amrita School of Business, smitagopikumar@gmail.com 

Sangeetha Gunasekar, ASB- Amrita Vishwa Vidyapeetham, Sangeetha1000@gmail.com 

 

Considerable research has been done to measure productivity and efficiency of the banking sector. This paper intends to investigate 

the impact of size, capitalization and NPA provisions on the technical efficiency of a sample of Indian banks. The sample includes 50 

Indian public sectors, private and new private banks for the study period 2004-2013. The cost efficiency of the banks is estimated 

using Stochastic Frontier Analysis (SFA) during the period 2004-2013. The empirical results reveal that bank capitalization and bank 

size contribute positively to bank‟s cost efficiency. 
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320 Responsiveness of Staff Members: An Assessment of Patients’ Viewpoint 

Rehin K R, Kannur University, rehinkr@gmail.com 

Raveendran P T, Kannur University, prof.raveendran@rediffmail.com 

 

The promptness in willingly providing a service, i.e., the degree of responsiveness shown by the staff members is an important 

parameter used by a customer to judge the quality of services offered by a hospital. We often hear the patients complaining about the 

doctors, nurses and support staff at government hospitals being hesitant to provide timely care thus making them unhappy with the 

same. An examination of the patents‟ perception using factor analysis and regression analysis showed that majority of the pat ients 

were happy with the responsiveness of staff members at government hospitals across Kerala. 

 

486 Analyzing the Need of Total Quality Management Practices in Healthcare Sector 

Vishnu A S, CET School of Management, vishnuasokanchempaz@gmail.com 

S. Jayadev, V T M N S S College, dr.jayadevs@yahoo.com 

 

TQM practices have been widely implemented by the manufacturing organizations around the globe. Service companies also 

implementing TQM for improving the effectiveness of the organization. This paper is analyzing the practices of TQM and examining 

the need of TQM in healthcare sector especially super specialty hospitals. Secondary data from different sources is used for the study. 

Results show that TQM practices will improve the overall performance of the service companies and it can be treated as a competitive 

advantage for the organization. So this management philosophy is also beneficial for the healthcare organizations including super 

specialty hospitals. 

 

  



42 
 

6B2 January 3, Saturday 4:50-6:10 

Session: Information Systems 

Session Chair: Swatantra Asija 

 
348 Investigation of Factors Underlying the Benefits of Logistic Information System 

Shalini Prieya A. D., Bharathiar University, ms.shaliniprieya@gmail.com 

Sankaranarayanan S, Bharathiar University, drsankarbsmed@yahoo.com 

 

The purpose of this paper is to identify and understand the usage of softwares and confirm the factors underlying the benefits of 

Logistics Information System (LIS) in Logistics Service Companies (LSC). The data were collected using a structured questionnaire 

from 113 LSCs and analyzed with AMOS 18.0. The analysis revealed LSCs use ERP, Logysis, EDI softwares for various departments 

like freight management and warehouses. Further it was found that only three factors like Organisational Impact, User satisfaction, 

Communication effectiveness were confirmed using confirmatory factor analysis. 

 

442 ERP in Cloud for Small and Medium Enterprises 

Sangeetha D., Sri Ramakrishna Institute of Technology, sangeethad.mba@srit.org 

S. Premchandar, Sri Ramakrishna Institute of Technology, premchandar.mba@srit.org 

 

Cloud computing is an emerging paradigm that dominates the attention of Industries for Business Enterprises application. MS Office, 

ERP, CRM, SCM, Infrastructure like Server and Platform are offered as a service through cloud. Small and Medium Enterprises 

(SME) need to catch up with the technology adoption for a viable solution to increase the profit by increasing the efficiency of 

Business. This Paper deals with the factors influencing selection of ERP in cloud and its benefits in comparison to proprietary ERP 

packages as a business solution. 

 

532 Critical Success Factors for ERP Implementation: A Classification 

Boby Chaitanya, Indian Institute of Management Kozhikode, bobycv06fpm@iimk.ac.in 

 

Information Systems Research in factors affecting ERP implementation has gained prominence not only because an ERP can 

contribute to augment efficiency & productivity of the company but also the quality of implementation leads to the quantity of 

operational cost savings. On the flip side, ERP implementation failure can have penalties ranging from non-realization of expected 

benefits to grave consequences like a company becoming bankrupt. Thus identification & classification of Critical Success Factors 

(CSF) is paramount for ERP implementation. This work classifies various CSFs identified from literature into 7 groups so as to help 

practitioners during ERP project deployments. 

 

540 Sustained Organizational Effectiveness and Information Systems: A Longitudinal Study 

Roy Joshua, Indian Institute of Management, roy01fpm@iimk.ac.in 

Radhakrishna Pillai, IIM, krishna@iimk.ac.in 

 

Achieving Sustained Organizational effectiveness has been the goal of all organizations. Several strategies and techniques have been 

used by managers to help the organization achieve the same. Information systems has a key role in all these strategies. Literature 

highlights the importance of IT and IT systems in this area. But is the impact of information systems directly seen in the 

organizational results? We conduct a longitudinal study on the banking industry over a period of 30 years. It is seen that the results 

point to a direct relationship between the implementation of IT systems and improvement of firm performance. 
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308 A Study on Perceived Values of Investors Towards Topnotch Branded Companies 

Naveen Kumar Subramanian, Sri Krishna Institutions, naveenkumars12bco126@skasc.ac.in 

Saanthosh S., 0, saanthosh41995@gmail.com 

S. Adarsh, 0, adarshsundaresan9@gmail.com 

 

The public investment are based upon the reputational value created by the company. This research explores the relationship between 

Brand equity value and investors perception towards the company. The research was conducted among 713 investors invested in top 

five branded Indian companies. We employed multi-dimensional scaling technique to evaluate the attitudes of the investors. We found 

that there is no proportionate relationship between brand equity value and investment value however there is a marginal trend of 

diversity among these variables. There is an adverse and substantial cross-sectional relation between investors‟ perceptions and brand 

visibility. 

 

481 Role of Socially Responsible Investment in Uncertain Environment 

Kafila Mohammed, S R Engineering College, kafila15@gmail.com 

 

The debate about socially responsible investment SRI has been a healthy but sometimes polarising one in the charity sector over last 

20 years.This can range from an environmental organisation investing in renewable technology to endowed foundations lending 

money to Charity Bank where they expect a return but also see their money being used for charitable ends While some charities have 

embraced SRI and MRI as an integral part of fulfilling investment and charitable objectives for some there is a clear desire to keep 

mission and returns separate.This paper focuses on social and mission oriented finance to fulfill investment objectives.  

 

557 Impact of Equity Mutual Fund’s Fund Manager Style Attribute on Investor Decision 

Y. Venkatarangaiah, Chiranjeevi Reddy Institute of Engineering & Technology, venkat.finance017@gmail.com 

Prathima, Chiranjeevi Reddy Institute of Engineering & Technology, prathima495@gmail.com 

 

Larger than the past decade India has been catching up with the development in the global Mutual Fund Industry. This study 

investigates the relative importance of the attribute considered by investor in selecting mutual funds. Equity Mutual Funds Attribute 

Fund Manager Style-Cautious and Aggressive as a decision parameter was tested with the selected investors/respondents; the ratings 

offered by them indicate the intensity of the same which are recorded against their Age, Sex, Education, job Income classification. 

Finding indicates that all the firms selected for the study register high to very high impact of attributes in their investment. 
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309 A Study of Performance Appraisal System in Large Manufacturing Industries 

Anil Sarode, M.J. College, sarodeanilmjc@rediffmail.com 

Promod Chaudhari, 0, sarodeanilmjc@rediffmail.com 

 

Performance Appraisal can be referred to as a method of evaluating your employees. Using this method, the performance of an 

employee is evaluated in terms of the quality, quantity, cost and time. Performance appraisal can be regarded as a part of career 

development. The modern approach of performance appraisal interacts between superior and subordinate, usually taking place 

periodically, during which the performance of the subordinate is discussed with the aim of identifying the strengths and weaknesses of 

the subordinate. The major objective of this paper is to study the performance appraisal system in selected large manufacturing 

industries in Maharashtra. 

 

342 A Systematic Review and Framework Formulation for Sustainable Manufacturing 

Shibin K T, Symbiosis Int. Uni. & TATA Tech. Ltd., shibin143kt@gmail.com 

 

Sustainable manufacturing is the need of the current era as global warming, manmade pollution and natural resource scarcity are 

becoming like a sword of Democles to the world. A total of twelve driving factors of sustainable manufacturing are identified through 

systematic literature review and a conceptual framework has been formulated which helps to understand the interrelationship and 

heirarchy level of these driving factors. MICMAC analysis has been used by the author to classify the driving factors. The author has 

further narrated the limitations of the research studies done till the day and further research directions on the topic. 

 

511 Analysis of Barriers to World Class Manufacturing Using Graph Theory 

Nikhil Dev, YMCA University of Science and Technology, nikhildevgarg@yahoo.com 

Rajesh Attri, YMCA University of Science and Technology, rajeshattri2005@gmail.com 

 

In the present work various barriers in the way to attain WCM has been identified through extreme literature review and discussion 

with the personal from industry. Some of the factors are qualitative and some are quantitative. Therefore, Graph theoretic approach 

(GTA) is used assess the impact of different barriers. GTA is selected because it is capable of taking in account the inheritance and 

inter-dependencies of barriers which may either be qualitative or quantitative. Interaction in-between barriers is represented with 

digraph representation. For easy processing with computer digraph is converted into matrix representation and expanded as permanent 

function. 

 

567 Training Evaluation in Large Manufacturing Industries 

Giasuddin B, VIT University, giasuddinb1958@yahoo.co.in 

Venugopal Pulidindi, V I T University, pulidindi.venu@vit.ac.in 

 

In recent paper, Sorad Sadri (2014) analyse the „Kirkpatrick‟s training evaluation‟ in organizations published over the past 40 to 50 

years isolating the four propositions which they encapsulate in „implementing Kirkpatrick‟s four level training evaluation model‟.The 

Four Levels‟. Now Kirkpatrick‟s four-level model considered as an industry standard across the HR and training communities (Raju 

Ganesh and Sorad Sadri, 2014). This study reports a comparison between Kirkpatrick‟s analysis and the extant of literature and 

current training evaluation practices as revealed by the HR practitioners of large manufacturing companies. 
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315 Tourists’ Propensity for WOM and e-WOM across Selective Destinations of India 

Abhilasha Chauhan, Jaypee University of Information Technology, c.abhilasha@yahoo.com 

Anupriya Kaur, Jaypee University of Information Technology, anupriya.kaur@juit.ac.in 

Yajulu Medury, Bennett Coleman and Co. Ltd. (Times Group), myajulu@hotmail.com 

 

This paper seeks to explore the consumers‟ propensity for WOM and e-WOM in Indian settings which (despite its vast potential) is 

under researched. Further, it attempts to discern the impact of socio-demographic variables on the same. Based on an empirical 

investigation of 853 respondents across five selected tourists destinations; the study reports that the domestic tourists have a high 

propensity for both WOM and e-WOM, albeit with a limited impact of socio-demographic variables. Eventually, the implications that 

follow provide a pragmatic approach for Indian tourism marketers. 

 

404 Rank Correlation Study on Tourism Websites 

Nima Tankarami, College of Engineering Trivandrum, nima.tankarami1@gmail.com 

Suresh Subramoniam, College Of Engineering Trivandrum, sureshsubramoniam@gmail.com 

 

This study aims to evaluate Kerala tourism websites on certain criteria as found in literature based on earlier research and rank them. 

The ranking thus got is compared with ranking given by established website ranking agencies like Alexa.com, which ranks sites 

mainly by popularity of the site. The study is conducted on ranks of top ten tourism websites in the Kerala state. The ranking by both 

these methods are compared using rank correlation test to establish the adequacy of the identified factors which should naturally lead 

to the popularity of the website. 

 

474 Medical Tourism and Market Feasibility in Emerging Economy 

Sudheer Muhammed KM, National Institute of Technology Karnataka, sudheerkkm@gmail.com 

Sunil C D’Souza, National Institute of Technology Karnataka, sunildsouza31@gmail.com 

 

India is one of the emerging medical tourist destinations in the world. The objective of this literature review is to determine the flow of 

medical tourists to India and their health seeking behavior. The findings indicates most of the medical tourists are coming for surgical 

and wellness treatment. The critical literature review highlights the flow of medical tourists from western countries to India and their 

health seeking behavior. This paper suggests how the policy makers of a developing country can strengthen their economy by 

promoting medical tourism, National health policy and market development in healthcare organizations. 
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364 Cloud Computing Adoption in SMEs: A Literature Review 

Pragati Priyadarshinee, National Institute of Industrial Engineering, priyadarshinee.pragati@gmail.com 

Manoj Kumar Jha, National Institute of Industrial Engineering, manojkjha40@gmail.com 

Rakesh Raut, National Institute of Industrial Engineering, rakeshraut09@gmail.com 

 

This paper presents a detailed literature review with descriptive classification for Cloud Computing research. This includes 296 

referred journal articles published between 2010 and 2014. The articles are classified into 4 main categories: Technology Adoption, 

SMEs, Risk Analysis, and conceptualizing Cloud Computing. The critical findings show that the research area of Risk Analysis in 

adoption of Cloud Computing in Small and Medium scale Enterprises needs more attention. This review provides a reference to guide 

future research and facilitate knowledge accumulation and creation concerning the adoption of Cloud Computing in Indian Small and 

Medium scale Enterprises. 

 

456 Impact of Socio-cultural & Skill Related Factors for Success of Microentrepreneurs 

Debanjan Nag, debanjan1998@gmail.com 

Niladri Das, 0, niladri_pnu2003@yahoo.co.in 

 

Microenterprise plays a crucial role in the economic development of any economy. The present study measures micro-entrepreneurial 

success in terms of socio-cultural and skill related factors of Indian micro-entrepreneurs. A set of four determinants like- education, 

prior experience, communication and leadership skills of micro-entrepreneurs, is identified from prior research works. A survey is 

used to collect data of all four determinants following its degree of influence of these determinants on micro-entrepreneurial success in 

Jharkhand state. Finally, a multiple regression analysis is carried out to examine the relationship between these four determinants and 

micro-entrepreneurial success. 

 

509 Entrepreneurial Orientation and Firm Performance – A Critical Examination 

Deepa Babu, Mahatma Gandhi University, deepababu@rediffmail.com 

James Manalel, Cochin University of Science and Technology, jamesmanalel@gmail.com 

 

Entrepreneurship Orientation has been identified in previous studies, conceptually and empirically, as influencing firm performance. 

From many reviews in the field of research in entrepreneurial orientation and its relation with firm performance , it can be concluded 

that the development as a cumulative body of knowledge has been limited and slow because there is lack of agreement on the 

magnitude of relationship between Entrepreneurial Orientation and Performance. This paper provide a review of literature on 

developments in entrepreneurship theory and to evaluate the cumulative knowledge on the differential relationship between 

Entrepreneurial Orientation and business performance. 
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327 Evaluation of Factors Influencing Buyer Behavior for Passenger Cars 

Najeemudeen K.P., Karpagam University, najeemudeenkp@gmail.com 

Panchanatham N, Annamalai University, Panchanatham@gmail.com 

 

Today car has become more a necessity than a luxury. The Globalization has paved for stiff competition among the variety of car 

manufacturers focusing attention in capturing the Indian market. A proper understanding of the likes and dislikes of the car users will 

help the car marketers to plan and design their product in such a way that it provides maximum level of satisfaction to the end users. 

This study tends to flash some light upon the factors that influence the buying decision of the customers for passenger cars based on a 

study conducted in Tirur taluk in Kerala. 

 

328 Buyer Behaviour Towards Fast Food with Reference To Chicking Restaurant 

Najeemudeen K.P., Karpagam University, najeemudeenkp@gmail.com 

Panchanatham N, Annamalai University, Panchanatham@gmail.com 

 

The fast food industry is a multi-billion dollar global industry with multiple and diverse players. Most of these players are highly 

vertically-integrated franchises with very strong integrated operations and strategic planning systems. Despite of the general 

consciousness about the side effects of fast foods and their role in generating lifestyle diseases,their sales volume and expansion pace 

shows no sign of abating.This study tends to analyse the behavioral pattern of Indian consumers towards fast foods with special 

reference to Chicking Fried Chicken Restuarant based on a study conducted in Malappuram district of Kerala. 

 

556 Conceptual Model Elucidating the Organic Consumption Behavior 

Sandhya G, Amrita University, g_sandhya@asb.kochi.amrita.edu 

Sushanta Mahapatra, Amrita University, sushanta_mahapatra@asb.kochi.amrita.edu 

 

A lot of research deals with consumers behavioral aspects towards organic food The focus of this study is on organic cotton apparels. 

The existing research has apparently touched on the different models in consumer behavior that explains the consumers behavior 

towards organic products. The existing body of literature revolves around different models in domain area of consumer behavior. The 

purpose of this study is to understand various aspects of psychology and sociology in understanding the organic consumpt ion behavior 

of consumers. The article focuses on developing a conceptual model which would elucidate the consumer behavior towards organic 

consumption behavior. 

 

  



48 
 

1C3 January 4, Sunday 9:20-10:40 

Session: HRM-II 

Session Chair: Sunita Kumar 

 
378 Employee Benefits from Training and Organisational Commitment of Hotel Employees 

Geethu Anna Mathew, M.G University, annamathew123@gmail.com 

 

Organizational commitment has clearly emerged as the most researched construct of the employee‟s attachment or loyalty to the 

organization Training makes a very important contribution to the development of the organizations human resources The objective of 

this study is to investigate the relationship between employee benefits from training and organizational commitment To meet this 

purpose empirical analysis was done to find the relationship between training benefits and organizational commitment of selected 

hotel employees in Kerala The variables in the study are Employee benefits from training personal career job-related benefits and 

Organizational commitment affective commitment normative commitment continuance commitment. 

 

425 Resistance to Surveillance in KIO: A Conceptual Framework 

Avina Mendonca, Indian Institute of Management, avinam@iimahd.ernet.in 

 

In the age of post-modern organizations and technological advancement, traditional control forms are changing to subtle, unobtrusive 

and hidden forms. With the dawn of digital technology, surveillance processes in the organization have become pervasive and intense, 

crossing the work boundaries and invading the private space of employees. In a Knowledge Intensive Organization (KIO), where work 

is uncertain and ambiguous, knowledge workers are subtly controlled by regulating their identities through various surveillance forms. 

Paper presents a process-oriented conceptual framework elaborating resistance process by employees to surveillance in the KIO 

context. 

 

499 Employee Benefits from Training and Organisational Commitment 

Geethu Anna Mathew, M.G University, annamathew123@gmail.com 

Siby Zacharias, M G University, sibyzac@gmail.com 

 

Organizational commitment has clearly emerged as the most recognized and researched construct of the employee‟s attachment or 

loyalty to the organization. Training makes a very important contribution to the development of the organizations human resources. 

The objective of this study is to investigate the relationship between employee benefits from training and organizational commitment. 

To meet this purpose, extensive literature review was done to find the relationship between training benefits and organizational 

commitment. The variables identified are Employee benefits from training (personal, career, job-related benefits) and Organisational 

commitment (affective commitment, normative commitment, continuance commitment). 
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387 Multi- Objective Assembly Job Shop Scheduling Problem: A Mixed Integer Model 

Midhun Paul, National Institute of Technology Calicut, midhunpaule@gmail.com 

Sridharan R, National Institute Of Technology, sreedhar@nitc.ac.in 

Radha Ramanan T, National Institute Of Technology, radha_ramanan@nitc.ac.in 

 

This paper presents a MILP model for scheduling an assembly job shop in a multi objective environment. The objective of this work is 

to minimize makespan and total tardiness simultaneously. This work analyses the computational aspects with changes with different 

input parameters like number of products,number of machines etc. The problem size analyses in this study vary from three products 

and four machines to ten products and fifteen machines. The result shows the exact solution for each problem instance considered in 

this study and the range of problem level variation for which exact solution can be obtained. 

 

427 A Greedy Approach for Tail Assignment Problem with Fixed Maintenance Schedule 

Jeffy Joseph, National Institute of Technology, jeffy_m130149me@nitc.ac.in 

Ajyuk Raj, National Instiitute of Technology Calicut, ajyuk.jraj@gmail.com 

Vinay V Panicker, National Instiitute Of Technology Calicut, vinay@nitc.ac.in 

 

Tail assignment problem is a pertinent issue affecting the global airline industry. A major constraint is the issue of maintenance 

scheduling. In this paper the case of fixed maintenance schedules is considered. A greedy heuristic is proposed to obtain an optimized 

schedule that would satisfy the maintenance schedule and increase the utilization of aircraft. Based on this algorithm, one aircraft out 

of a fleet of six aircraft is allocated considerably lower number of flights. This results in an improved availability of that aircraft which 

could be used to carry out additional flights or for disruption recovery. 

 

436 Mixed Model Production Sequencing in an Automobile Industry: A Case Study 

Abdul Nazar K P, National Institute of Technology Calicut, nazarppns@gmail.com 

V Madhusudanan Pillai, National Institute Of Technology Calicut, vmp@nitc.ac.in 

 

Mixed Model Production (MMP) is a Just-In-Time (JIT) tool to achieve level production in a multi-product environment. Products are 

sequenced to achieve organizational goals in MMP systems. Researchers consider Production Rates Variation (PRV) as a criterion to 

evaluate MMP sequences in JIT-centric systems. This paper analyses the existing production sequence in an automobile 

manufacturing industry in India. We use a heuristic approach to solve the production sequencing problem with the objective of 

minimising PRV. The paper proposes a production sequence that has a small PRV value as compared to the existing sequence, which 

helps to achieve the JIT objectives. 

 

438 A Constructive Heuristics for Makespan Minimization of Flowshop Scheduling 

Umar Ali, N I T Calicut, umarali@nitc.ac.in 

Sridharan R, National Institute Of Technology, sreedhar@nitc.ac.in 

Radha Ramanan T, National Institute Of Technology, radha_ramanan@nitc.ac.in 

 

This paper considers the permutation flow shop scheduling problem with minimizing the makespan Here a constructive heuristic 

approach is proposed Our approach is a modification of the well-known NEH heuristic The proposed heuristics named NEH-SD uses 

two parameters the mean and standard deviation of processing times for sorting of the jobs in order to have the initial sequence of jobs 

The heuristics is tested against two well-known heuristics from the open literature namely NEH and CDS The computational 

experiments are carried out with 120 benchmark problem data sets proposed by Taillard 1993 The computational experiment shows 

better results. 
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393 Tail Assignment with Multiple Maintenance Locations Using Network Model 

Ajyuk Raj, National Instiitute of Technology Calicut, ajyuk.jraj@gmail.com 

Vinay V Panicker, National Instiitute Of Technology Calicut, vinay@nitc.ac.in 

Sridharan R, National Institute Of Technology, sreedhar@nitc.ac.in 

 

Tail assignment is the problem of allocating individual aircraft to different flight legs with the consideration of maintenance schedule 

for each aircraft. The primary aim of tail assignment is making assignments in such way that all maintenance constraints are satisfied. 

The tail assignment is traditionally solved manually with the manager's intuitive skills and thus the solution will vary from person to 

person, providing sub-optimal solution. This paper indents to provide a network model for tail assignment of aircraft which would 

yield in a superior solution. 

 

435 Modelling and Analysis of a Green Vehicle Routing Problem 

Jabir E, National Institute of Technology Calicut, e.jabir@gmail.com 

Vinay V Panicker, National Instiitute Of Technology Calicut, vinay@nitc.ac.in 

Sridharan R, National Institute Of Technology, sreedhar@nitc.ac.in 

 

The classical vehicle routing problems are designed for distance or cost reduction The routes generated by the model will be 

insensitive towards the environmental impact In this work a green vehicle routing problem is addressed A meta-heuristic algorithm 

combining an Ant Colony Optimization algorithm with a Variable Neighbourhood Search algorithm is developed to solve the 

problem.The hybrid heuristic will search the solution space for the routing strategy that minimizes the total supply chain cost which 

comprises of economic as well as emission cost For consistency of solutions and solution convergence the algorithm is tested on 

randomly generated problem instances. 

 

439 Comparison of Neural Network Architectures in Mkespan Minimization of Flowshop 

Umar Ali, N I T Calicut, umarali@nitc.ac.in 

Sridharan R, National Institute Of Technology, sreedhar@nitc.ac.in 

Radha Ramanan T, National Institute Of Technology, radha_ramanan@nitc.ac.in 

 

Scheduling is an important task in manufacturing as well as service industry Permutation flowshop scheduling is a much researched 

topic of research This paper deals with a comparative study of the performance of different architectures of neural network in 

predicting the best sequence for permutation flowshop scheduling with makesspan minimization.In this work an artificial neural 

network based approach is developed.The performance of different types of architectures of neural networks are compared. It is found 

that the feed forward back propagation neural network out performs. 

 

512 Site Selection for a Power Plant Using Graph Theory And Matrix Method 

Nikhil Dev, YMCA University of Science and Technology, nikhildevgarg@yahoo.com 

Rajesh Attri, YMCA University of Science and Technology, rajeshattri2005@gmail.com 

 

With ever increasing energy demand no site for setting up power plant can be left unharnessed. Therefore, in the present work a 

methodology based upon the combination of graph theory and matrix method is developed so that an site may be evaluated in terms of 

best suitability for setting up a power plant. Factor responsible for best operational performance of a power plant are identified and 

evaluated in accordance to the site available. The result is represented in the form of index called as site suitability index. High value 

of suitability index for a plant favors that plant. 
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347 Youthful Leadership is What We Need 

Ajay Lunawat, Eduport Career Solutions Private Limited, ca.ajay.lunawat@gmail.com 

 

Being youthful is not to be young, it's being dynamic and thinking with time. In the fast changing business environments, a leader 

shall be successful not how much he is experienced, but by how much he can explore. For leaders at all levels of the organisation, 

have to characterize themselves as youthful leaders, irrespective of the age bracket they belong to. And this is the challenge and need 

of the uncertainties existing with tremendous opportunities to justify their existence. 

 

445 Time’s Running Out: An Empirical Analysis of Reduction in CEOs Tenure 

Naseem Ahamed, IBS, naseemahamed@ibsindia.org 

 

CEO turnover is a natural reaction from the board of directors if performance of the company is consistently poor under his leadership 

Firing CEOs however has increased over the years Kaplan Minton 2006 Khurana 2002 Murphy Zabonjick 2004 Jensen et al 2004 

reducing the average tenure of CEOs over time Reduction of CEOs tenure indicates performance oriented firing Our study has the 

objective of finding out the tenure of CEOs in different governance environment which would have a considerable impact on the 

policy related decision making of the CEOs Two underlying theories i.e Agency and Stewardship theory are tested. 

 

487 Learning Management and Leadership Lessons from Corporate Rhymes 

Subhash Sharma, Indus Business Academy, re_see@rediffmail.com 

 

Models, mantras and metaphors with roots in rationality, creativity and wisdom, represent three broad approaches to development of 

management theories, concepts and insights. Corporate rhymes being poetic, are rich in metaphors and wisdom. Sharma (2010) in his 

book, Shyunya Poems: My Experiments with Corporate Rhymes‟ and other writings, provides his several corporate rhymes that he has 

tested in MDPs and MBA classes. These include his well-known songs viz. Step by Step, Light in my Heart and Matter & Anti-matter. 

Paper shares experience of this innovative poetic methodology to learn management and leadership concepts and ideas. 

 

569 Managing in Uncertain Times: Innovation and the CIO 

Nilay Yajnik, Narsee Monjee Institute of Management Studies, nilayy@nmims.edu 

 

Uncertain times require new ideas and ways of addressing complex business problems. Rapid developments in information and 

communication technology can enable major innovations in business. The Chief Information Officer in an organization therefore 

becomes a pivot for change and innovation in organizations today. This paper brings out the changing role of the Chief Information 

Officer in the rapidly changing business environment of today. The paper also offers suggestions , through several examples , on how 

Chief Information Officers of Indian organizations could drive business innovation in their companies. 
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101 IPO Underrpricing in the Japanese Stock Market 

Takeshi Yamamoto, Iwate Prefectural University, t-yama@iwate-pu.ac.jp 

 

In this paper I measured IPO underpricing which represents the ratio of the initial offering price to the immediate price after listing. I 

broke the Japanese companies that conducted IPOs in Japan into those which were more interested in the maximization of the offering 

price and those which are more interested in the success of future offers at market price. I hypothesized that many of the former 

companies seek lower costs and higher post-offering liquidity, while many of the latter companies seek markets that represent smaller 

underpricing even at a higher cost. 

 

112 Divergence of Opinion, Short-sales Constraints and Stock Returns: Evidence from 

Hideaki Kiyoshi Kato, Nagoya University, kato@soec.nagoya-u.ac.jp 

Ajai K Singh, Lehigh University, aks411@lehigh.edu 

Katsushi Suzuki, Kobe University, suzukatsu@b.kobe-u.ac.jp 

 

The unique characteristics of the Japanese SEO process permit a clean test of Millers 1977 divergence of opinion hypothesis Japanese 

SEOs include stocks both with and without short-sales constraints We find that SEOs of short-sale constrained stocks are associated 

with market underreaction We also show that our divergence of opinion proxy especially for short-sale constrained stocks is 

negatively related to stock returns both at SEO announcement and on the issue day These results indicate that the demand curve for 

short-sale constrained firms common stock steepens as divergence of opinion for the stock increases These findings are consistent 

with Millers. 

 

371 Do Capital Structure Decisions in Turbulent Environment Affect Value of Firm? 

Sakshi Khanna, Jaypee University of Information Technology, email2.sakshi@gmail.com 

Amit Srivastava, Jaypee University Of Information Technology, sriam_2000@yahoo.com 

Yajulu Medury, Bennett Coleman and Co. Ltd., yaj.medury@gmail.com 

 

Financing mix of firms varies over time and across firms. This paper analyzes the differences in Indian firms choice of capital 

structure during the period 1997-2013. It is a panel data study which examines the effect of the firms choice of capital on the value of 

firms during recession. The results show that a significant difference exists in the values of those firms which have raised equity in the 

period of recession with respect to those which have not raised equity during recession. It also discusses the possible actions the 

managers could undertake while raising finance in post recession. 

 

376 A Study on the Performance of Venture Capital Invested Companies 

Rajani Ashok Karkera, Mangalore University, rajanikarkera@gmail.com 

Mallikarjunappa T, Mangalore University, tmmallik@yahoo.com 

 

This study examines the performance of companies with and without venture capital investments. We adopt ratio analysis to compare 

the performance of companies. Our sample companies are taken from BSE-200 listed firms. In this list only 5 non-financial companies 

have venture capital investments. We use another 5 companies without venture capital for comparison purpose. The results show that 

the venture capital based companies have higher liquidity, debt-equity and price earnings ratios compared to other companies. We 

found that both group of companies are performing well in terms of profitability. 

 

546 An Investment Strategy to Beat the Nifty Index Returns: A Cognitive Bi Approach 

Shyam A V, I I M Kozhikode, av_shyam@yahoo.com 

Swain A K, I I M, akswain@iimk.ac.in 

 

We present an investment strategy based on the Cognitive Business Intelligence framework that models human decision making The 

returns from this strategy consistently beats the index returns without taking on too much risk The approach uses an artificial neural 

network based prediction of share prices based on previous data After the predictions we use a Genetic Algorithm GA to allocate the 

proportions to be invested in the different companies This strategy was tested by using the actual stock prices and the actual NIFTY 

values For the period considered we found that our strategy outperforms theNIFTY in all the weeks. 
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384 Parameters for Innovation Capability Measurement 

Sandeep Kumar, Symbiosis International University, sandy125@gmail.com 

 

This paper presents an overview of significant parameters for measurement of innovation capability of an organization in the business 

environment. The study adopts review of extant literature and appreciative inquiry approach to identify critical success factors for 

innovation. We focus on innovation capability and build upon identifying significant parameters for innovation measurement based on 

past research. We also outline future research directions. Using this study, organizations can focus on these parameters to measure 

innovation and leverage metrics to assess their innovation progress. 

 

460 Conquering Configuration Management Conundrum 

Suresh Kumar C., Indian Space Research Organisation, c_sureshkumar@lpsc.gov.in 

Suresh Subramoniam, College Of Engineering Trivandrum, sureshsubramoniam@gmail.com 

 

Configuration management (CM) which is a product data management tool has evolved from a passive data management system to an 

active component of product management. The initial application of CM is seen in the complex military projects and aerospace 

programs followed by the evolution of standards and application of CM in other projects too. The CM application in R&D projects 

needs better understanding to resolve complex issues related to continuous changes in requirements, technology, environment or 

relevance. Such a problem is ideal for optimisation using Multi-Criteria Decision Making (MCDM). Challenges, possible solutions 

and constraints are discussed here. 

 

526 Fail Safe 

Sreevallaban Narayanan, Mulund College of Commerce, vallabh59@gmail.com 

 

Business world is more competitive with innovation taking Center stage; companies should not punish employees for pursuing 

innovation and failing. A generic shift in companies‟ perception towards employees who fail in critical projects is witnessed across 

sectors. Sending out a clear message that it is okay to fail is one of the most important things an organization needs to do.  With 

innovation at the core of every modern business, employees have to know that it is safe to experiment and fail. Management has to 

recognize failure as a necessary evil when talking about innovation. 

 

530 Does Business Group Affiliation Encourage R&D Activities? Evidence from India 

Surenderrao Komera, Institute for Financial Management & Research, surender@ifmr.ac.in 

 Jijo Lukose P. J., Indian Institute of Management Kozhikode, jijo@iimk.ac.in 

Subash Sasidharan, Indian Institute of Technology Madras, subash@iitm.ac.in 

 

We empirically investigate relationship between business group (BG) affiliation and R&D activities of Indian firms. Using the panel 

Probit and Tobit models, we observe that BG affiliation has significant positive influence on the sample firms‟ R&D activities. 

Related industry diversification of BGs is observed to be strengthening the group-innovation relationship, whereas unrelated industry 

diversification is found to be weakening the same. Complementing the earlier findings, we report that capital market participation 

doesn‟t influence the group – innovation relationship. Further, we report that the influence of BG affiliation on firms‟ R&D activities 

declines as the efficiency of institutional infrastructure. 

 

539 Corporate Social Innovation-challenges Vis-a-vis Opportunities 

Vibhuti Dewedi, University of Mysore, vibhuti.dewedi@gmail.com 

 

In todays‟turbulent times Companies must innovate to stay ahead in business. The new driver of innovation is found in pursuit  to do 

good, which enthralls the Companies to enter into the era of Corporate Social Innovation.For social good, the epic acts of philanthropy 

or charity need to be overshadowed by companies‟ innovative corporate strategies with sustainable activities.This paper is an attempt 

to showcase, the perspective of companies towards the emerging discipline of Corporate Social Innovation with new models and new 

tools for addressing the global challenges while they simultaneously remain profitable. 
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397 Seeking for a Goldmine through TQM and Market Surveys 

Logasrinivasan Palani, Velammal Engineering College, Anna University, slogasrinivasan@gmail.com 

Nynaru Venkatachalapathi, Anna University, vecdr.venkat@gmail.com 

Arun Kumar Dhanasekaran, Velammal Engineering College, Anna University, mech.arunkumard@gmail.com 

Sahul Hameed Abdullah, Velammal Engineering College, Anna University, sahulhameedmech@gmail.com 

Venkateswara Rao T, K L University, tvrao4@gmail.com 
 

Quality gurus are expertise in various methodologies for business success. These practices have a positive impact on business 

performance in manufacturing and service sectors. This paper attempts to identify the TQM practices in two different sectors and 

examines the difference between them by analyzing their commonalities with respect to their implementation. This paper deals with 

how to manage a level of commitment that must be maintained throughout the industrial or communal sector so as to find the chances 

to enhance in every aspect with that of our competitors and it is to found be good results aiming to implement TQM. 

 

450 A Comparative Study of the Importance of Luxury Value Perceptions in Cross-nation 

Shilpa Bendale, KCESS College of Engineering and IT, skbendale@yahoo.com 

Preeti Agarwal, G H Raisoni Institute of Business Management, pva_agrawal@hotmail.com 
 

The market for luxury goods continues to grow substantially globally. In recent times, however, consumers demand in Western 

developed markets appears to be buckling under pressure of recessionary trend (Gapper, 2009). On the other hand, the appetite for 

luxury goods is growing substantially in emerging economies such as BRICS countries. The economic expansion in these emerging 

markets is increasing the craving for luxury among consumers, leading to a substantial growth in their overall luxury consumption. 

Against the backdrop of this dynamic growth in the global luxury market fuelled by the rise of emerging markets, understanding the 

reasons why? 

 

464 Impact of Festivals and Occasion Based Marketing on Consumer Behaviour 

Stanley George, Marthoma College of Management and Technology, stanleygeorgek@gmail.com 
 

Festival seasons contributes almost 45-50% of the consumer durable industry sales in India and marketing strategies are mainly 

revolving around occasion based promotional strategies of manufacturers and retailers in Consumer durable segment. Festivals are 

occasions which customers are highly receptive to the promotions along with the high rate of conversions to sale. The study is 

focusing on the buying motives of customers during festivals and the overall impact of Occasion Based Marketing on buyer behaviour 

of consumer durables goods. Confirmatory factor analysis (CFA) is used to identify the factors which are influencing the buying 

behaviour during festival season. 

 

566 Bear and Bull Market Strategies- A Case Study and Solution 

Anoob J S, DCSMAT, Kerala University, anoobjsnair@gmail.com 

Pulidindi Venugopal, VIT University, pulidindivenu@gmail.com 

Bhavana Maheshwari, 0, maheshwari.bhawana@gmail.com 
 

This paper deals with the bear and bull market trends prevailing in the present economic system Bear and Bull market trends are a 

phenomenon that occurs in market rather than a trend The paper describes clearly about what the Bear and Bull markets are and their 

differences This paper also recommends a course of action when faced by a bull market based on the risk and the returns of the past 

market stock patterns indexed by Dow Jones and discusses about pricing a portfolio based on CAPM. 

 

743 Neuromarketing: How Neuroscience Can Inform Marketing 

Jasmine Simi, Christ University, jasmine.simi@christuniversity.in 
 

In the overlapping areas of neuroscience, psychology and marketing, neuromarketing exists. From the literature surveys on these 

domains, a conceptual model is developed to elucidate the neuroscientific and psychological intersection of consumer behavior. 

Classic experiments where brain mapping technologies are used to interpret the brain science behind consumers‟ response to various 

marketing stimuli are reviewed. This young science enables precise understanding of consumer mindset thereby maximizing returns 

on marketing investments. Evidence from this paper facilitates comprehensive understanding and empirical studies on neural and 

psychological correlates of marketing activities. 


